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Abstract

With the comprehensive revitalization of the countryside, e-commerce has great potential. Vigor-
ously developing rural e-commerce is committed to promoting rural information sharing, effi-

EG|I M. SRR SR AN R R R IUIR R M) BT R 458, 2024, 13(3): 6972-6976.
DOI: 10.12677/ecl.2024.133859


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.133859
https://doi.org/10.12677/ecl.2024.133859
https://www.hanspub.org/

R

ciently connecting urban and rural production and consumption, promoting the transformation
and upgrading of traditional rural industries, improving the rural economy, and raising the eco-
nomic income of farmers. Rural e-commerce has become a new engine for farmers to increase
their income, and a new energy source for high-quality rural revitalization. However, there is still
a lack of professional e-commerce talents in the process of its development, weak awareness of
brand building of agricultural products, and insufficient rural infrastructure, which is not condu-
cive to the eternal development of rural e-commerce. Therefore, in the context of rural revitaliza-
tion, the promotion of rural e-commerce development should be based on the actual problems,
and practical countermeasures should be explored, so as to promote the sustainable development
of rural e-commerce and help the implementation of the rural revitalization strategy to provide a
guarantee.
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1. 518

St 2 AR S R ST — T AR AT S A AR AR ER, o Mm%, HE KA. KA
TS5 RSN P B 48 T TR IRIE,  RENS SRR AR P BRI W . A7 A 2 [1]. 2024 4
H e 5 3R] T 2 RHIR NS SERE T R0, BAE TR SRIIATAR, SO A HERE 2 ARG A E
FE, WG T R A R AR bR s A ok [ | AR i L S B R R I KA 55 2] %
FEAR A R SR Ak %, A moNHEsh 2 1 P kIR % B E 515, AR AR i 5 B3,
I 2 L 5, ARG, ERBERNATRS, R RRAFIAETm, #
HEAGME. HER, FERNE TR FRREVIFAE LR LI 5™ BT
A FE BBt A LA T T AFAE — e R ke FET0k, IRATL AU X L [ R HEAT IR ATINT T SREE X A
RIT S BT IRBEAKS 77 S5 IR RRBE R e, DSt 2 IR s St aAT F1 i) SZHE (3]

2. BFEFZIA L HEXHNERE
21 REFFEBIUE, HERMLSETSHE

MM 2 FAG SR TR 5T 6, ANTRENS SERSRIBUK ™ s PR B0RE, ATIE B2, RS
A i B BT, AR AR TR A A T PR A A A AR A U2 o DU 7 it ) A2 7 M
LRRAAT AL, AMOTRERT R BN, T RESEATH IS, 40 1R] AT REM P IR 4% 22
S B b R S TR B R T R S IR R, 2 WA L BRI A B O AT RE, T
PIARAE 75 SR 0 Be A 7 A5 B BEIR, JRAEZE =75 & bt on, WmseBl it & 2 mpdts. 1B
AR H R A B AL AR s A R R I B T B R 1A S B, TR TR
2L a . EAEEMNZ, EME T M. BRI AR LR B, M R TR N
PR AP A B2 D RIRAR R RN, AR BRI A A SR SR T R R, X R
EBARCKRHE NER O, AR WM. R, AR A 3 BT ATRR AL (1%
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BB, R TR 2 T2 MR OO SRS IR AR 4R IAT, o, ARM AR IR RE 2 A7 kIR % % et
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b R B ILEIR T 37, AR SRR S AT AR, SRR Bk 3R, 0 AR 7l R S A e R
AHESVEN, SR B REFIION, AN R RIA™ . A2 V8 2 55 SR IE A A8 BRI R I 25028 -
BN ARG L P8 ATy S A 7R AR, AR IR Bt Beth Ak TR, ik gt A
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3. ZFHRMER TRERFHSARGFENEE G
31 BUERREFASEZ

NA R L7 71, AR TR 55 R SR B AT AL TR 55 N A B 2 AR 1R
(FERE,  AORT F R B0 2R 7 U 5 A A5 VO BB R G, DRIt R T A A IR 5 (R R oK. 48T
H A R K TR 55 N4 0120 TR R IR A e . — i, BEAE ST ALt i, 3R
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M NBEBCE R AR, PRUA AT A X DR A R R S IS B R Sy — 7w, REM 2
LU E BRI ARG, U S GT XOE DAR S LR IH T RS5 AA . IR 55 A A 30, I8
M SR I RE, SRR 5 A% T AE
3.2. REmMmEEET R

AT ity i R A T RGBT VIR R AR B FR R [6], & 5 1 A A ™ VR A B I A BB
AR L S IR RAL R L R R, BAEIRTHE S E X SRR, R, R R
77 TS 80, T PR AR BB RSO o (B R JREIAR 7 i it PR VRS A0 B, BRI LU JLANJT T
B REMEBEIRE. 2ARBEWENEN, RERAEPWSHKE, FEEEER™ A SR, st
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ZAE G, A TR N TR RN SE IR, ARG B S IME f 5 g . 56—,
AP RAHCE BAR, B IR DU, FRER SO THEORVY A T W1 B, BHEUKTHR,
PR A, SRZ TS ). SR, MR R AR . E S R A AR L, R,
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S0 HL TR 25 R R R B B R A, FLL R B T R S5 R R SRR, LR
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B R B IR RS AR, B RS — A RS IR HEAT . RN, S AT
(PRI SR B R B, R SE At AR BT L, AR BN ALK, BT (R E A ) -7
UL S (e
5. &5

LREPR, 2 MHRM SIS 5N RMEHRE T IRERRE, SULRR, Hri AR SR 1 5T
SO TR 55 R R ANIE T A M Ao 12 SRS K RTE R, S HBUF TR 4R T 504 3)
BT RFIIRIE, BRI SRR BT HREAA BTL, A5 i R B, AN 58 38 AR LR
KR IFERG U, AR H R 55 (@ R T 5 SRk e i RUF A BEAE . SE Tk, fE AR R R AL
FHE XIS AT R IS O T 7 7 25838 B B FoRZutb R B, IRITR R IR R
B AN T S5 K AN O B E AR 2 TR 2 R R NIRRT Il 77, N4 2 FHRM DA

S E ik

[1] FrRETHE. JH 2438 29Ik 2 /R, ARikiz, 2019(23): 80-82.

[2] 2024 fErh g — 53 A A $ AR 2 R eI A" [0]. 47KHK, 2024, 60(2): 95.

[31 EM, CIWH, EAEH. 2RI RS 5 %R S SRS A AU 0], RO, 2023(8): 118-121

[4]  #her. Ber Bl ST RR R KAE 2 MR M E A SIARRSHEEREN]. Rgsr, 2022(12):
131-132.

51 MiaF, k. #HhE R R X 2 M AT RRSR O], E R BB T, 2019, 34(6): 708-716

[6] FkFIH. Ar= SR &8 ST 7T [J]. T b4k, 2023(11): 37-38.

[71 3. SRR A S T T A KRB A SRS [J]. R IiAAL, 2023(24): 33-35.

[8] BRIGT:. £ WHRIEAMIR T A AN B 7 vo S5 kR THO I ) = 222 ) A R %eF 3R], RF 2%k F2, 2024(1): 61-67

[91 [ 4Bl . [ 45 B Jp it R B s b B 77 5 27 BB A5 e 5 1 444739 18] &k A 2 [EB/OL]. 2020-09-21.
http://www.gov.cn/xinwen/2020-09/21/content_5545219.htm, 2022-04-08.

[10] A EEBCRIL(E B AL, 5 49 YR Hp [E HBE I 2% R IR 45 i1k 5 [R/OL]. 2022-02-25.
https://cnnic.cn/n4/2022/0401/c88-1131.html, 2024-04-13.

[11] PBRoEST. RAH TR 55 = R R I S5 xR [I). | Ak, 2022, 56(8): 154-156

DOI: 10.12677/ecl.2024.133859 6976 N e


https://doi.org/10.12677/ecl.2024.133859
http://www.gov.cn/xinwen/2020-09/21/content_5545219.htm
https://cnnic.cn/n4/2022/0401/c88-1131.html

	乡村振兴背景下农村电商发展现状及对策分析
	摘  要
	关键词
	Analysis of the Current Situation of Rural E-Commerce Development and Countermeasures in the Background of Rural Revitalization
	Abstract
	Keywords
	1. 引言
	2. 电子商务助力乡村振兴的价值意蕴
	2.1. 促进信息共享，衔接城乡生产与消费
	2.2. 推动农村传统业态转型升级
	2.3. 改善农村经济形式，提高农民经济收入

	3. 乡村振兴背景下农村电子商务发展存在的主要问题
	3.1. 专业高素质电商人才匮乏
	3.2. 农产品品牌建设不足
	3.3. 农村基础设施建设相对薄弱

	4. 乡村振兴背景下农村电子商务发展策略
	4.1. 培养专业化电子商务人才
	4.2. 打造农产品特色品牌
	4.3. 完善基础设施建设

	5. 结语
	参考文献

