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Abstract

As an agricultural powerhouse, China possesses unique conditions for the development of rural
tourism. The vigorous development of rural e-commerce has undoubtedly injected a new era of
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vitality into the further development of the agricultural economy. With the vigorous development
of the Internet economy, all regions began to pay more attention to e-commerce in the develop-
ment of rural tourism. At present, the role of rural e-commerce in helping the integrated devel-
opment of rural tourism is obvious, which can not only use rural e-commerce to enhance rural
tourism public services and help the rural tourism industry deepen through poverty alleviation
through e-commerce, but also activate the development potential of rural tourism with the help of
live streaming. Therefore, we should strengthen the supporting role of rural e-commerce, improve
the external environment for the development of rural e-commerce, optimize the supporting con-
struction of “Internet + cultural tourism”, and strengthen the integration and development of rural
tourism industry, so as to ultimately help the high-quality development of rural tourism.
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