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Abstract

In recent years, live streaming has shown explosive growth. This sales model not only provides a
new sales channel for merchants, but also brings consumers a richer and more convenient shop-
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ping experience. However, can the live content factor affect the purchasing willingness of young
consumer groups? In this study, the previous literature and theories are summarized, the re-
search hypothesis is put forward and the questionnaire is designed to verify the validity of the
hypothesis through the scale data. Through the calculation of SPSS and AMOS software, after ob-
taining the verification of credibility and validity, the following conclusions are obtained: 1) En-
tertainment, content quality and anchor attraction significantly promote college students’ con-
sumer trust in live streaming platforms; 2) Interaction, entertainment and consumer trust have
significantly promoted college students’ willingness to buy live broadcast platform. Finally, this
article gives corresponding enlightenment in combination with the research conclusions.
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Figure 1. Sample source of the questionnaire
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Table 1. KMO and Bartlett’s test
%% 1. KMO 70 Bartlett 3%

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.953
Approx. Chi-Square 4992.898
Bartlett’s Test of Sphericity df 210
Sig. 0.000
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Table 2. Rotated component matrix

F 2. mERIERSYRERE

Component
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Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser Normalization. a. Rotation con-

verged in 7 iterations.
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Figure 2. Model path map
2. HRAREZE

DOI: 10.12677/ecl.2024.133869 7058 TR 4TS


https://doi.org/10.12677/ecl.2024.133869

WA TR IEE e (B AR ER AR R R BAE 0.1% M BEE/KF LR, REUEHy 0.285. X iiH] A A i
EXNH A AR R R E NIRRT . R, “HREEE<--ERRT 7 FEERRREEN
0.321 HARHR &3, XRYIERIRSG] JxHE B SRR R R EIsefoid, —MEARE K
EREEACTE N BERS 53 P THH 28 0 SR A

Fi4b, FRE W LR IR MR AR TG 2R, T B R RS I S B R AR 50 R R BB 0.474, HAE 0.1%
MBS B, XU 2 (5 W SR B A B AR 3 A IR TN, X RIR T 98 7™ il Bk
S5 I EAR Ry, A BRI R AT W S o LB AT S X ) S R B Y A2 0% AR B AT AE 0,191 ELAS KT
E&EZ, RZEUEIHI080.188 1 0.164 (WK 2). KR EANVEMBIRMEA TGN P FHEE, EELE
M g S TR U TR N 7 it P LBl ARG A P PT 2 BB v v B R A S

(9) P FEE A 6

TRPLA 5)FIR T 45475 R &R R bR, T DUORILS AR AR REIE L I b, BRI
PRI 20T EL Al i B I S S B A R R P 5 RAOR R4

Table 5. Evaluation of overall fitness of structural equation model
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