E-Commerce Letters FLTFj%57Fif, 2024, 13(3), 4018-4023 Hans i
Published Online August 2024 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.133489

FEXAER THRMEIREETHRIRHR

X B
P ROMO 2 T v B Y 2R, VT R

ks HH: 202445 H16H; FHAHEM: 202446 A7H; KA HM: 20244F7A3H

B

Xt H IR EISRSEfEhl, ARMSOLBR T EFRFEREZ B, BRAESYKIGR. ASHEHREE
XpgRta . PR RN —UNE R SIA T IRERNE, ERERMSVDALHEROEHN. NEITRE
R REERRERE, AR, M. RENMEESTHEFE—RIINHE, FXERET
XA, ATZEHERNAPAENK, RUANKSER, RAMSIREOEHLHERE, Rl
PR AR .

XA
A, 'R, FOEH

Research on Green Marketing Strategy of
Food Enterprises under the Background of
Ecological Civilization

Meng Liu

School of Marxism, Nanjing Forestry University, Nanjing Jiangsu

Received: May 16", 2024; accepted: Jun. 7", 2024; published: Jul. 3", 2024

Abstract

Faced with the increasingly severe environmental crisis, human society has reached a consensus
on taking the road of sustainable development and building ecological civilization. Nowadays,
consumers have a strong interest in all green, environmental protection and healthy consumer
goods, which requires enterprises to implement green marketing. From the current perspective of
the green marketing strategy of Chinese food enterprises, there are still a series of problems in
product, pricing, channel and promotion. Based on these problems, this paper, starting from the
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4P perspective of marketing, proposes the corresponding improvement measures to improve the
implementation efficiency of green marketing and promote the stable and healthy development of
enterprises.
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