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Abstract

Under the Internet era, electronic information technology has undergone profound changes, and
e-commerce activities are increasingly characterized by diversity and convenience. Personal in-
formation in the field of e-commerce is exchanged frequently and in large quantities, and e-commerce
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platforms can utilize consumers’ personal information for profit. After the introduction of the
Personal Information Protection Law, it has played a certain role in curbing the above problems,
but there are still some problems that need to be improved for the protection of personal infor-
mation. This paper adopts the methods of normative analysis and comparative analysis to explore
the problems of imperfect legislation, lack of remedies, lack of industry self-regulation, and insuf-
ficient legal awareness of personal information protection in the field of e-commerce. Drawing on
the experience of extraterritorial consumer personal information protection, the author puts for-
ward some improvement suggestions for the protection of e-commerce consumers’ personal in-
formation from the aspects of perfecting the legislation, improving the relief mechanism, estab-
lishing the industry self-regulation, and strengthening the individual’s legal awareness.
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