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Abstract

With the rapid development of the live broadcast industry, book live marketing has become a new
growth point, bringing new marketing opportunities for the integration of book publishing. Rely-
ing on its strong economic foundation and profound background in the education industry, New
Oriental has created the live broadcasting brand “East Buy”. The book lives as an important part of
its unique marketing model and strategy, successfully attracting a lot of attention and traffic. The
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author focuses on the “East Buy” book live marketing strategy, “East Buy” book number as a case
study, and in-depth discussion of its live team strategy, channel strategy, content strategy and au-
dience strategy of the specific implementation and effect. The analysis found that “East Buy” has suc-
cessfully built an attractive product matrix by creating differentiated advantages of both knowledge
and sentiment, combined with strong content productivity and talent resources. At the same time,
this paper points out the dilemmas faced by “East Buy” book live marketing, and puts forward
corresponding optimization suggestions, to provide useful references and lessons for book live
marketing, and promote the continuous development and innovation of book live marketing ac-
tivities.
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Figure 1. “East Buy” Master Account and Book Number
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Figure 2. Books for sale in the live room
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Figure 3. Gender composition and geographical distribution of jitterbug account fans
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