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Abstract

Under the background of the vigorous development of science and technology and mobile network,
e-commerce platform has also been continuously developed, which promotes the sustainable de-
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velopment of the real economy and the digital economy, and conforms to the development re-
quirements of the digital economy era. At present, many enterprises and individuals producing
cultural products have also joined in the online live broadcast platform, combined with online live
broadcast marketing, expand the scale of operation, increase the intensity of brand publicity, ex-
pand sales paths, and reduce operating costs. However, the online live broadcast marketing of
cultural products still faces such problems as low entry threshold for anchors, imperfect laws and
regulations, low stickiness of network users, insufficient loyalty to the platform, increasing fake
and shoddy commodities, and lack of quality guarantee of cultural products. In view of the above
situation, taking the operation strategy of cultural products as the starting point, combining con-
sumer demand and market changes, the author puts forward strategies in the aspects of interest,
professionalism and individuation.
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