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Abstract

Rural e-commerce is the source of vitality for the revitalization of rural industry, and rural indus-
try revitalization provides favorable conditions for the development of rural e-commerce, and the
two complement each other and promote each other. As a new form of commerce, e-commerce is
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moving to rural areas. While promoting the revitalization of rural industries, it faces some prob-
lems such as lagging infrastructure construction, lack of professional e-commerce talent team, and
weak brand effect of agricultural products. In view of these realistic difficulties, this paper puts for-
ward three practical paths for rural e-commerce to empower rural industry revitalization, namely,
strengthening rural e-commerce infrastructure construction, cultivating and introducing rural
e-commerce talents, and building agricultural products e-commerce brand.
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