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Abstract

As one of the important forms of international economic exchanges, foreign trade plays an im-
portant role in China’s participation in international market competition, improving national eco-
nomic strength. In the foreign trade industry, small and medium-sized enterprises always occupy
the main position. In recent years, network marketing has become the mainstream marketing model.
This paper uses the SWOT-PEST analysis method to analyze the advantages, disadvantages, op-
portunities and threats of small and medium-sized enterprises in the implementation of network
marketing mode from four aspects: politics, economy, society and technology, analyzes its devel-
opment environment, and puts forward suggestions for future development, in order to adapt to
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the new era and fully consider their own characteristics at the same time, optimize the marketing
strategy, and give full play to the unique advantages of foreign trade network marketing.

Keywords

Small and Medium-Sized Enterprises, Foreign Trade, Network Marketing, SWOT-PEST Analysis

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|

HNRAE R E TR BG5S R AT R KRB OCRIEH . R e
NEFEEFFV, RSEMES, 2B E U RZFEELN T, RRmg g SMER 2
RIS, MEEHELE LA,

IR 2854 S DA ELIC R 2 A, DA P oty S BTG — g B F B, 205 « F1/R 2011 4F
FEH T So Lo Mo W45 A5 BB AL . [H N W24 5 45 H 2000 R A Tk B, KRS LB T ik,
PR ES XI55 55 [1] (2020)BER T8 AR HLF R S5 4RAIE, 20 M 17 40 57 Al v FL - 7 45 1R SR B F Bk R
B SRR T R T 45 A AN SR Al A R P R S o WHIRE[2] (2022)ME3A 1B A B T 7R SRR AE LA B A1 BR
Al FE TR 45 B Bk, PR T TR S TR A SR A R R R R SRS . P 3 [3] (2023)FR Tt T RCEP
BET, MR R RS R AN S, HOyHR R R EEN Y KT h IR AR . 158
A[4] (2022), RS T 5 INRF A RSN N 275 A T 3 DA S ] AR E A SR . SR AR [5] (2020) 0 AT T
W25 A AN AR S, RS T AN AR T R4S 4 B, R e . SRl
AE~F[6] (2019), #RT T A/ A I I 26 5 4 i R ATLAB P Jir DR 38 Hh R R SREm o ¥ 2 (7] (2021) i &5
/N B B I R R ) )RR R R R . AR R[8] (2022), it T EEIERCMA R, AR Al i i
BORFEFEMG. FIE5[9] (2019), WAXTbRE T E KR, MR R A B T A et m e g . B
DUEE[10] (2017), IRANERWS T HLF 3 45 KX /N B A SR Al g s . 2283k [11] (2023), AyH /b FF
JE N 475 B ER R ERBHBIEE[12] (2022) ARG B THEBF T R IX N, 23 A i /il e & 2 9 26 5 4 1)
FRAE o« S P [13] (2024)TERT AR TS 50T, 0B o/ B Aol X 48 350 A5 (1 T AT 1 JEL2 « 7K A[14] (2018),
S G N 2B Y R BUIR AR 2. ARTE[15] (2019), T iE Web3.0 BRI [ A1 52 A b i ] K 4%
HI BRI
2. MLEEHIBILHA

W 2% 78 e e A AL N ER I EE . AEAZ S . B LR X2 RN TG 2k W 248 25 B AL AN HE) Ak s S 35 3l .
W2 E a2 TR AR RLIE, BT, A0 BRSESE, rTRAE ML E R B O BITE S LK
WHIFEE R IRRR . MECEH A LSRG BRAMK. BT 2. 5% B,
AR RS, L E S LA OB 2 S A 77 50

R, P2 E o an by R RS, Lhin 28 224, SRR A,  IX I Al R EGE i R Y 5
R EER . ENSEHRRENEM L, SEGEMMEE, AREE R SEI A E S Hix.

Frbh, X /NAR AL TF R4S B A AR 3 . B A DL ML . B AT O A T B .

DOI: 10.12677/ecl.2024.133947 7709 HLF R 55T iR


https://doi.org/10.12677/ecl.2024.133947
http://creativecommons.org/licenses/by/4.0/

(BT

SWOT-PEST 7 #rikad o #r N AN IR SR 10 535, 2B AL B AR sSU7E T 0] LAER & 24N J7 T 4 A i /N AR BR
AV T B R 48 B A BT AL 3R 18 . SWOT 5 Y /2 4 34 (Strength) F1 95 35 (Weakness) & H IIfi F L £ (Opportunity)
I (Threat), PEST $i& 12 EA (Political). £23%(Economic). #:£x(Social) f14; A (Technological) »

3. SR FFRMEZEHRY SWOT-PEST 434
3.1 HUpSNR IR ESHEIL S

3.1.1. BABRFEIR

EOHBEAM T, B WA 7 AR CECR (S B3 AE R L ) 2 5 Bk, RS S5
XA ANAE ZAEAT L TAR MR b, Z50F%, I H AT DU ZEAH SCBUR AT T #2455 B5IBUR
TR IR 456 B R sl e B s

3.1.2. IBBAEK, FERAA

SRR A E A B LI TR, fERZ-T G HEREE SR, 5 DMERSERE S AR . 2 EAZi
LTV, ATLURI . Smii) 7 s /R, Nl s 7RER I, MERA PR, [,
W28 E AN KB AR i th . NG 2807 s RIS P, 048 T OREAGE  JEIREH],  FEARsATr
HRCR 23

3.1.3. ZRRMIBE{ F PR
SEARE IR, MRS, B EREARMX . B, MZE R T A g IR A
RIORE], 2Bl VM. BEA S, HER/ MR RS R R B2, #inastE, IReME

3.14. SEELH

HE AN E IR L G 3R BT E M REREIEM ., P EGEMNER ST G, &K
TR AT R A BT G o TP BB EEAN AT s 2 5 A, i p BTN, 5k Z2 T
N R TG BAR AT ot 1 5 B

3.2. USRI FFRIMEEHEI S S

321 MEEHRBRERTBTE

FERRE, M EFAHRBERAE R 58, B A VR BT 1) W9 2 8 44T 9 A g
i, AFTRETZNINER, BemlRE Rk LelRE. ERBORIKRR, PN ML H7 1)
HILE,

3.2.2. BB, BEXHIRG

BRI R ER, R E S EE, AE MK EE ORI YE . B s e S ik
SEET RS, SHERERSRANTE, NN, B I mES . thAh, /NSRS Al
ZIRFA TN &6 S, — RSB AIEEREIN, A LLEB R 5 18] B 547 B 5 SR .
3.2.3. MEEHENELX, REQWEEN

BB BAT BRI, 2% 22 4o A TR BEOGUE I IR . SO 22 KO 5 B Tk R A XU B 3 T
REZA A LA RAN T TR B3 5% o Al B RV T LR . AR S NAR S BOR AR R 22 55 AU

324 BT EHEHBEAL
H/NIN SR AL T R X 48 75 Y, AN 7 B2 53 AR S iR A0 S A MR, IR 75 B WU (35 S VAR ),

DOI: 10.12677/ecl.2024.133947 7710 TR 4TS


https://doi.org/10.12677/ecl.2024.133947

(ERSE

AR R EEE R —.
3.3. FpSHNEEWTFRMEEHHS

3.3.1. BURFIHF

AR & B A BCERANSCE, LR O [ A AR 5T Al 9 2 B A SR 0 2 308, X kT e
W EHIRAIR L Bk, “ i — B BORIBSITF %8s, 1 RCEP PRl (2838 FRAR 1 X4 A 4
bt PR, R T XN 2 RS ENE . [ TSI MDA IE 55 Al X 2% 75
A AR AL 7RISR SR, B AR T S AR AT ML IR BB as,  FEAIR 17 XU R 3

3.3.2. AL FHEH
B R A G R R B KR, REL B2 BT, B RHE S B,
BREHEEHI R FER, Ta2srEEikE, NG EHRMEEE 2R EILZ.

333 S5HREKRRY, EREmEAZE

NIRRT &, Al ] LRI 2 RIE S5 7 S R, AUy EREE, W] LLSEELN A5 5 454
W RB BRI SS, ATIUIE R T F R, MRYE% S S L GREE ORI RN, AR SR AR
HIRMF G, EWREZR dh, W DALEBE 2290 2% 3 BB 1™ e e, T RIF AT B, B R R
HE .

3.3.4. EASFI AMBEAREH
BRI BB PR R, SRR =55, BHEAN S NS A R . FrHoR S
SR, R EEE 2, SO A ERGEER], MR ER] T AT

3.4. HuSNEE Ll FF R4 B $H BV B

3.4.1. HEIRULIHEHTE
YRTAERA DA R EE, ST ALFIESE, MAIRE EHL M 5 R E R T MR
Pell, AFTERZ M5, XAHNR AR B &R 1T .

3.4.2. MRMAS

fegyE T, ITRECRR, WIREIERAE T e MR E IR, oM e AR 53
B/, ZRMEEIME. DNETRERE [H PR POk M. Yi S HECERORAG, & Ll
BEBIFIGINR A RASI Y, A Al A FRZ Gk -

3.4.3. RESEATF, EFRHHANX

F/INE R IR B X 2075 S R AN AR, (BT R B IR B 58 4 7 IR A A2 e A fr) 7= R i 7 o 3
EAM T, ZUMBIEAREHE, RN, 1 EmBKEBE . 5570, AL 5k Ebx
THRFBEAE, BT A AE [ bR 37 b 0 Rk B T

3.4.4. kI FEKRE S

HNAGETERAE S “ BB + A7 B, WRZOEESHT . 2 WA, &
FREAABATALL @Y, FR AL S A BER AT RIR TR T2 5%, AR At B
HECMIHRE SR, S E OIS A A S K.

¥4 LA E SWOT-PEST Zp#fr4 SRa &5t F 35 1 5 FE 7R

DOI: 10.12677/ecl.2024.133947 7711 TR 4TS


https://doi.org/10.12677/ecl.2024.133947

(BT

Table 1. Results of SWOT-PEST analysis on network marketing of small and medium-sized foreign trade enterprises
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