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Abstract

The Internet has become an important part of people’s life, closely related to people’s life and work,
making people’s consumption concept change, and then making a great change in the consump-
tion model. Enterprise marketing innovation has become an inevitable trend in the development
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of economic activities. How to keep up with the development pace of the times, effectively deal
with the new situation of enterprise marketing under the background of the Internet, and better
deal with the challenges posed by the Internet, is the key research topic in the process of enter-
prise development. Based on this, this paper analyzes the significance of enterprise innovation, the
challenges it faces and the path to promote innovation transformation under the background of
the Internet. From the different angles of marketing concept, mode, strategy, technology and
product, this paper expounds on how to effectively innovate marketing under the background of
the new era, so as to promote the deep integration of Internet technology and traditional industries.
We will optimize the allocation of resources, increase productivity and innovation, and promote
high-quality economic development.
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