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Abstract

With the development of the Internet and e-commerce, local specialties have been able to break
through the geographical and time constraints of traditional sales. Due to their remote geograph-
ical location and underdeveloped logistics system, Qian Products were once difficult to circulate
on a large scale. E-commerce provides a new channel for these products to reach the national and
global markets, but it also brings challenges. This study examines how e-commerce can help Qian
Products achieve market expansion and brand enhancement, and analyzes the role of e-commerce

NESIM: RERE, 0. ETESBAB I YO8, Sk SEI]. BT SEE, 2024, 13(3): 7894-7900.
DOI: 10.12677/ecl.2024.133968


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.133968
https://doi.org/10.12677/ecl.2024.133968
https://www.hanspub.org/

RE, U

in brand building, marketing strategy and supply chain optimization. The conclusions of the study
will provide strategic guidance on e-commerce integration for products in Guizhou Province and
similar regions, promote the sustainable development of local specialty products, and promote the
balanced development of regional economy.
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Figure 1. Product classification of Guizhou Products
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