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Abstract

With the development of digital information, the development mechanism of e-commerce plat-
form becomes more and more mature, and provides a convenient way for agricultural product
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marketing. The marketing of agricultural products by e-commerce platform is conducive to the
publicity and marketing of agricultural products, promote farmers to increase income and get rich,
and also contribute to the green development of agricultural product marketing, which conforms
to the trend of The Times. The development of e-commerce has the characteristics of convenience,
personalization, intelligent information and so on. In the marketing of agricultural products,
e-commerce has the role of promoting rural areas to play the advantages of preendowed resources,
improving farmers’ income level and living conditions, and expanding the sales market of agricul-
tural products. However, e-commerce participation in agricultural marketing also faces challenges
such as a high degree of product homogeneity, inadequate market supervision, insufficient capital
investment in rural e-commerce and lack of professional support. To this end, this paper puts
forward targeted strategies such as building characteristic brands of agricultural products, pro-
moting the digital construction of rural areas, expanding the reserve of agricultural products
marketing talents, improving investment and financing security from multiple angles, promoting
the positive role of e-commerce in agricultural products marketing, promoting the improvement
of rural economic conditions and living standards in diversified forms, and promoting the com-
prehensive revitalization of rural areas.
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