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Abstract

With the development of the Internet economy, the live broadcasting industry has become an im-
portant force in the development of China’s national economy. The rapid development of network
broadcast not only brings new economic development to people, but also brings negative effects to
live broadcast platforms. For example, the effect of live broadcast content is poor, and the key deci-
sion-making factors of consumers’ consumption willingness cannot be captured. Based on the appli-
cation of S-O-R model in consumers’ purchase decision, this paper finds that positive emotions and
excited emotions have a significant impact on consumers’ purchase decision through questionnaire
survey and data analysis. The results show that there is an internal correlation between positive
emotion and excited emotion, and both emotions are positively correlated with consumers’ purchas-
ing decisions. In order to improve the consumption of consumers, the broadcast room should create
high-quality content, improve the preferential efforts, provide additional services, and optimize
the live broadcast process and scene. In addition, paying attention to user evaluation and using
consumers’ “herd psychology”, as well as building brands to attract fans, are also effective strate-
gies to improve consumers’ purchasing decisions.
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Table 1. Variable scale based on S-O-R
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Figure 2. Research factor analysis chart
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Table 2. Five-level Likert scale of consumer decision factor survey in Tiktok live broadcast

=2 HEERTHEERRAZEENFE RS RERNM]

B x5 @H

WREBETT KREBINEFER, B 2R BB R 7= A W L ARV
HENE F R Bz N T REA 1 Bk 7 2 o W S ARV

7= i R PSRN BT = ST 6T B 1 87 R R i AR
o 14847 N Ry BRI AT D97 S SEAR %

it TR DR AHXT A M LA AT 2 i A A 72 o U SR AR
— BRI SS Ry BUF I AT IR S5 7 AR W SEAR %

&5 ss Ry RIS 5 Ak 25 P = A ) SEAR L
—— FRER RPN TR S AR SER A RIS RI ™ A0 A%

Fo At B BREFNERE T S A P A AR
R IER R RSB EBAE, BN P RO = A 0 LA

P PR R 9 B P % e B S RS S VR T AR T SEAR
e mi R 22 T2z BRI R0 L o WL PR 2 0 = A g S AR

Tk 2 P2 RIS FE 1 BN (R = AR S AR
TR IE % REEMERE BB/~ =R IRIES
Memth g REEMER & B =B

k
[, 2
a= 1 &

AR SPSS26.0 HEATHHEASL:, X TG a ARG R TR 3 o, BT EER Alpha RECH
0.912, faeEttm.

Table 3. Klonbach Alpha analysis of questionnaire population
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Table 4. Klonbach Alpha coefficients for each item of the questionnaire
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Table 6. KOM and Bartlett tests
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Figure 3. Gender pie chart of subjects
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Figure 4. Age bar chart of subjects
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Figure 5. Educational torus of study subjects
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Table 8. Coefficient ranges corresponding tables
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0.6~0.8
0.4~0.6
0.2~0.4
0~0.2

L3-viiPS
EEGIES
SRAHR
T EERR ARG
SIARR
AT

i 9 Bor, MMM &ATmE T, ERRNE . IUERE. MRS AR 1 2 i IE

MR, HAHREEZE .

Table 9. Correlation coefficient of positive emotion
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Table 10. Correlation coefficient of excitement
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Table 11. Descriptive statistics of each factor
F* 11 FESFMR LT

/ME EONI| Sl P 22
HARRNE 1.00 5.00 2.25 1.06
e AR 4 1.00 5.00 2.30 1.10
B k55 1.00 5.00 2.25 1.04
ELAR AL 1.00 5.00 2.35 1.10
PP 1.00 5.00 2.26 1.05
NiAFS 3 1.00 5.00 2.28 1.10
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