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Abstract

With the increasing environmental issues, governments and enterprises have begun to focus on
carbon emission reduction and sustainable development, putting forward the dual-carbon as-
piration. In the context of “dual carbon” goals, marketing management, as an essential part of an
enterprise’s operational system, has gradually made green marketing a trend, aiming to reduce
environmental pollution and resource waste. Therefore, more and more companies choose to
improve their industry image and enhance industry contestability through green marketing.
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The text delivers a structured assessment of the relevant literature on green marketing, and
summarizes recent years’ theories, current status, and progress in green marketing research. At
the same time, it analyzes the issues and future research prospects of Chinese enterprises’ green
marketing in the new era of the dual-carbon background, hoping to provide guidance for enter-
prises to achieve green marketing management and promote sustainable development. In sum-
mary, it is essential to administer a methodical review of the research and development of green
marketing.
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Figure 2. Number of published documents (2017~2022)
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Figure 4. Author collaboration network diagram
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Figure 5. Institution collaboration network diagram
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Figure 6. Number of green innovation research publications (2017~2022)
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Figure 7. Distribution of major themes
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Figure 8. Distribution of secondary themes from 2017 to 2022
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