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Abstract

In the context of culture and tourism, public libraries, as cultural institutions, possess a certain

WES|H: 7. REE T RN A LB PR SR Ok R RIS )], TR 451FI8, 2024, 13(3): 8370-8375.
DOI: 10.12677/ecl.2024.1331026


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1331026
https://doi.org/10.12677/ecl.2024.1331026
https://www.hanspub.org/

SRz

degree of social influence. To meet the ever-growing cultural needs of the public, the development
and promotion of cultural tourism products are in full swing. This paper selects a number of pro-
vincial-level public libraries as research objects and employs online research and literature re-
view methods to uncover issues such as insufficient investment in cultural and creative products,
lack of innovation in cultural and creative products, and constraints imposed by systems and
mechanisms. Based on the research data and case studies, the following strategies are proposed
for the development of cultural and creative products in public libraries: increase capital invest-
ment and optimize resource allocation; build a talent team and foster an environment conducive to
innovation; and break through institutional and mechanism constraints to stimulate innovation
vitality. It is hoped that this study can provide a reference for the development of cultural and
creative products in public libraries and contribute to their long-term development.
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Table 1. The development practice of cultural and creative products of provincial public libraries in the context of cultural
and tourism integration
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