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Abstract

As a major tourist province, Guizhou is a paradise for many “foodie tourists”, such as Miaojia sour
soup fish, Qingyan rose candy, etc., which have left a deep impression on many tourists. Guizhou
keeps up with the times and the needs of tourists, and is striving to create its own “intangible cul-
tural heritage food channel”, so the appropriate marketing strategy is of great significance. This
article mainly analyzes the characteristics of Guizhou’s intangible cultural heritage cuisine, as well
as the shortcomings and theoretical thinking of its marketing strategy, and finally puts forward
relevant marketing suggestions, so as to provide reference marketing ideas for Guizhou’s intangi-
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ble cultural heritage cuisine to help Guizhou’s tourism development.
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AR, SHMEGCIREAROME . KT EEs S B, EERMNAIE P55 R
TR, R E AP LA MHNE T Y, RIERE S5, 7535 B RS 44 SRS I
B, EERZ A . “ARESE R I A AR, HEr A TR, AR a” T
KRR

M5 Ak 15 72 (Intangible Cultural Heritage), @188 “JEiEt” , 5 “#BsCfbist =" Mxf[1]. BEHE
HRCHL (R IEITCACIE = A L) B X “AEMIB SO, fR AR X B A, A
N BNH SO P2 H R o B S A 2 s . W RIR . RIVE. AR, BRELL A G TH ., 5L
Y. FLERMATNIGA2]. R HEYD R SO = 22 £9(2003) H [ HE 5 SCAL s =« A B JEY) i SCik
B EE . R E, IR SCAIE R TR S EN R, R SOAE P 2 s e 1 &
FER AR, DL GG SR IE AR L 5 i [3]. (R N RILAN E R i SCAist =
%) AR NRILANE b e NRBUR M. ARSI sN RS R &, R armiERZ kg
K&, H5EEHEERERH LS .

2. FMIAEE R R AVFHE

SONAL T E VR, HAb = Bt E AR, PR 1100 KA, Rt R Rt S & gt
Mt Xz —; St ILbEZ, FA Nl K07 Z U, RIS e Rl e A
Mo = FIEACRAY, Horh 92 5% AU AN e fl s St N IR UM T I AP IR P R KU X, R A
. ARPRIRIE I TR+ AR T BRI EATERS SONEBCRAT MR AT 5, AR
B, XAMDERMA. SMERCHNAZERLL, KSR, SRAREZRREAAELR, A
foo MAFROMBEIA . ER VAT, SRRANRRM 7 EE R TR, BRI R k.

MHZKRE, FEMERIE L REH ZORKMBSHER Z) . AL SRiG £ 2 (GE TR
) IERZEHIERE, ENBOVEFARRECZ[5]. St AR R G E T (FIX). AR & i
PERLZ (% ) ZRERIER M Z AR R Z O B) PatnifiE E @ M), Btk
TR ZGHIE) BEXARERIER Z(CIKER) . SR RIRARERER Z TR ARk LA E
S RE), RERONE AR Z[6]. RERTRERIGIERZ, B At 3O RIRIEA)
Rk

Mo AiskE, SMARE L A TAAZ X E, WRTHET. JUERNRZMSE, SKafofwma
T AHBIRPERIE . TR, BEESCEAER], Rl AE 2016 SESHNSEHL B Bl mE 2, B HIXHOC R
BB T EHIEE, FEERERT RS L DRI, i, SR A S, RSHNER
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geprcfehity, ERIDE T2 AR . B MG LR, ISR LIC AR Z dh A AR L.
gi b, SUMARBSR R, DI, AEMNGRIHISIE S RIRME. .

3. BMIEREREHNA EAIEREE
3.1 FMIEBRERERNTE
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“Aek + JFRIE” . H TRV T RIS I AT I E BRI N — . SN E B DLEN
AR KOG AR B G i D B RSO & T e B T 2 4t 5, (B  SikiiFat &b, S0 BRI
ARKIFETE 200 JEIRAEHRIE M, AL 55 AL b, X F SRR E S IE BEBO= .
AR, BMA LRI T VR BRI Y, MAIEMLS B E R E AT RN AR S, W <A
CTMIRERT &, (EAATRAIE A — e KRR, B E R RN ES, AT EESE
TR E . BAEEN AN R EAE, AR R AN, B F B 7 SR R KK LR 055 /). sz,
FMAEB R, ERAE R AN TR AR OM, AR RN R & Stk A St IR S
BRI BN, HX AP AT AME R, Tz A A SRR A BT R, T
SN A8 56 A 1 A [ R 0 g 5 ] R B D AR T A L (R

3.1.2. BIFRIEr AR R

Hal, ST soNmaest g niath, BONE e AWM. KBS AN, REBEYIER T
i B 5 M (R o AR 2 MR, HRRABTE — L8/ N E RS PRos BIARE L &, (HE IR, XL F ik
01, AFTFAAT SN AR S BN . Rk, ST pEs R e, Bz £ EEr Ak
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RAE B ATk E, SoMNIIARESE B C AR 2R R B ST RIFM BB S H, HoMARSER
SR 25 G BEE AN . AEBEN (SN IR KA SO 7 SRR & R R ) . A R
SMIA R B RIERAE SRR G R ETT NP —, FEMET “m” , N TaEMmHEHEREZ. X
PRSI T[] FEREA R, AR2ENE, ORI CSUNR USRI E & R T F, 5t
i dia ST SE B SR ARl & AN R [8]. BRGSO AR SE B SRk 1 b S TR R AN
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MERZE, BIEME SN NIR. NSRS . LA RKIRA B0, Rk, DAHARRHIEE T2,
DLSA IRk [ 44 T, PRBZRZE IS %, WH, MERHAEL T H O RN .. (H2E R
B AL R RAE ARG I EFWRITH, T R7E HE S R R, HD8 & 8, Stk
BEEUAS T LUEZHGE Y RSN AR, RERS L& 5 (Rl & B IR
3.2. RMAEEXREHWERESE

FONAEBE AE R, nTLMER) “4P” g, &8/ (Product). % (Price). T (Promotion). i
(Place) PUNNEEASEME 2 &, FH T axX PUAN A 98 S0 Sk #802 P, BT BATRIAR A “4P” [9].
321 =&

TEPRTT BT, RN EIRA, “FRE7 XMAAFEZENTTE. Wi, 7
AR ORI AT .. V2 MR 250, BB 574 il A ER M ENFEESR,
V2R I E FORTERN R W RIR, BT ARSI R B A EE, RIS SCREFh 78 A& i 20 25 1)
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RN — L, JEPRE RISk, Bk, DS f EE R AR, (RIS S A T ) T
P, REBTMHARE 5 fr B B 2078 Hems TAE

3.2.3. #Er-
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3.2.4. RiE
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SR SE AN EE LB AL R A, ST DU B RL) T RS A SR, LT R AR
RS E A ROz — WLEE AR SR R R E A DS TR IR R, GIAR
T m A HUGR NPEdh, WA AR AR L B 152, M BERZI AR, O 8200 dh R
EHBEERG M. &5, SR, GRS EMIMEE, aiRITH . IG5, SCOLE AL
4.2. EHEWH

B SORMIAWTER S A %, REFENRE], SN — D IEiE 2 o mE . A Y2y
PRANBAR TGS STMAR G R IS E S, NI DS BX e EE 2RI BT, BUNtRCSaE
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