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Abstract

Channel strategy is not only the main part of the whole market and marketing system, but also the
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important basis for the company to obtain market competitive advantage and win over the enter-
prise. This research is based on CiteSpace visual analysis software, and takes 941 Chinese journal
papers retrieved from the CNKI database during 1997~2023 with the theme word “channel strat-
egy” as the research object to carry out data mining, draw knowledge map and carry out visual
analysis. From the perspective of philology, this paper reveals the basic characteristics, research
hotspots and research frontiers of domestic channel strategy research. The results show that: First,
channel strategy is still a research hotspot in the field of marketing strategy at present and in the
future. Under the background of the integration and development of various disciplines, interdis-
ciplinary and cross-field cooperation is advocated. Second, the domestic marketing channel re-
search hotspot is relatively extensive, the current research hotspot mainly includes dual-channel,
omni-channel, e-commerce, and so on. Third, the research of domestic marketing channel strategy
can be roughly divided into three stages, that is, the initial channel strategy research, the e-commerce
era channel strategy research and the new retail era channel strategy research.
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Figure 1. The change trend chart of the annual publication volume in the field of marketing channel
strategy from 1997 to 2023
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Figure 2. Author distribution and cooperation network in the field of channel strategy research
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Figure 3. Distribution and cooperation map of channel strategy research institutions
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Figure 4. Knowledge map of keyword co-occurrence in the research field of channel strategy
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Table 1. High-frequency keywords in the field of channel strategy research
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Figure 5. Clustering diagram of hot spots of channel strategy research
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