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Abstract

This article aims to explore the path forward for rural e-commerce in China under the influence of
the rural revitalization strategy. Through a deep analysis of the historical evolution, dominant mod-
els, and current status of rural e-commerce in China, the characteristics of technological leadership,
integrated innovation, and sustainable development are demonstrated. At the same time, the article
also reveals the challenges faced by e-commerce in rural areas, such as insufficient infrastructure,
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lack of talent, slow progress in agricultural product standardization and brand building, and fierce
market competition. Countermeasures and development paths will be proposed to address these
issues. It is hoped that through the research in this paper, valuable reference and guidance can be
provided for the audit of financial statements of e-commerce enterprises, thereby enhancing the
efficiency and quality of audit work.
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Table 1. The current status and characteristics of rural e-commerce development
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i BB Figkx  KNRESE HEERE 2SR R RIEL S

(Jie0) (%) (B) EE451(%) 1 51 5 (%) A E(%)
2018 4 11 15.3 8.2 25 85 15
2019 4 15 18.2 9.8 28 90 17
2020 4 17 133 111 29 93 18
2021 4 1.8 5.9 12.4 30 95 19
2022 4 2.1 19.6 13.0 31 98 20
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Table 2. China’s rural e-commerce market scale, Internet penetration rate, logistics distribution efficiency index data in recent
years
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(Jifeo) (%) (%) (I) BH(1270) H(1zoT)
2.18 1.00 205 50.0 60 160 100
2019 1.38 38.0 55.0 56 200 200
2020 1.70 235 60.0 52 250 300
2021 2.00 176 61.2 48 300 400
2022 2.35 175 61.5 46 350 500
2023 2.70 14.9 61.8 44 400 600
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Table 3. China’s rural e-commerce market scale, Internet penetration rate and other data in recent years
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Fr

(Jifeo) (%) PN (%) ()
2020 1.70 60.0 35 37 45
2021 2.00 61.2 40 38 4.8
2022 2.35 61.5 45 39 4.9
2023 2.70 61.8 50 40 5.0
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