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Abstract

Electronic consumption vouchers are expansionary fiscal policies implemented by local govern-
ments to drive economic growth through consumption. Due to their pole and multiplier effects, they
have significant short-term effects in promoting economic growth. However, there are issues with
the scope, subject, and rules of use, which weaken the effect of electronic consumption vouchers on
unleashing consumption potential. By analyzing the implementation effects in multiple locations,
it was found that there are problems, such as speculative profits, unfair distribution, limited effec-
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tiveness, crowding out effects, and unclear long-term effects in the use process. It can be concluded
that electronic consumption vouchers can certainly drive economic development, but they belong
to transitional policies that should be used with caution and long-term effective strategies should
be sought to drive economic growth. To achieve this goal, the government should take the follow-
ing measures: transform the issuance method, improve fairness, strengthen supervision, prevent
speculative behavior, regulate the issuance threshold, maximize the “multiplier effect”, and build a
long-term mechanism to promote consumption growth.
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Figure 1. Transmission mechanism of electronic consumption vouchers promoting consumption quality and efficiency im-
provement
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Figure 2. The impact of direct cash disbursement on the economy
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