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Abstract

With the rapid development of Internet technology, social media platforms have gradually become
an important channel for consumers to shop. Based on the SICAS model, this paper investigates
the influence of consumers’ information encountering on their consumption behavior in social
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media environment. By analyzing the impact of consumer information encountering on consumer
communication and consumer purchasing behavior, the mediating variable is consumers’ percep-
tion of product information. It is found that commodity information encountering positively af-
fects consumers’ perception of commodity information or services, and consumers’ perception of
commodity information also positively and significantly affects their communication and pur-
chasing behaviors towards the commodity information. Finally, the study provides strategic sug-
gestions for related enterprises to release information on social media platforms.
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SICAS FALZMRYE 2011 4 [E H BRI 4845 BP0 R AT (2011 W EHSACE R B , X
AT NIAT T R e . EEAEE Sense (). 774N - HEh(Interest & Interactive).
43 T % 2 55 A B Y438 (Connect & Communicate). T3l (Action). 43 (Share) TL N B, RIS FLANE B AR
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PAEBE T, A3 R 8 AT N A5 BABRE S QUG T ADEE R, (B S BRI e, 9%
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EEESEAT &, HREEEIT AR TR TRE ST 6 il E R eE B3RO, K2 H
P S AT REAE D AR S A AR sl S e e A ST AR . HB AT, B REAT ARG .
R P AR R WIAS AR L . WEFCIAT Y, ASIET BRI T A T - MO it o 8 4 B 0 A
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4.1. EEDH

Cronbach’s Alpha 2 #iie& — b & v 5 S A 5 — SOk 5 BEFR bR, )02 B TR W 7 LA £
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Table 1. Reliability and validity analysis
# 1 EHESR

Cronbach’s Alpha rho_A HAE1EE(CR) PR 7 & (AVE)
IE 0.894 0.895 0.917 0.613
JL 0.737 0.737 0.884 0.791
XD 0.758 0.921 0.885 0.795
GZ 0.701 0.710 0.869 0.769
4.2, MESHT
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JEE AN DX 59 R

TEARFTEH, ALK T3 % (Average Variance Extracted, AVE) 141415 /&% (Composite Re-
liability, CR)S- #8 b R PP AE U SIRE . — MM 5, AVE fE KT 0.5 R R R BAT RIFIISE, Mk
R H AR R B L Re g S LTl B I AR

MRAE L 1 B, BATATLLE BB P R rA 28K AVE B8 7 0.5 BIFrERE, KRV %
AR E RIS R RO RSO . [N, CR B 53— Fh oAl A B — Btk i ds, ML aE N 0.7
E PR ATEEZ M. EAP A, CRELEHRTE 0.9 4, e T 0.7 Wbsitk, HE— it 7T &8N
e A — B

AN, 9 TR DO R, RATE R RSB AE AR B AVE ~F TR KR T2 B 5 A fE AR
B MMHR R AP TH, BRGNS LELEY CRBX —bdE, % 2 Pror, RS AH
AW, WRA X ARE.
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Table 2. Tests of differential validity
2. XAIMEKRE
GZ IE JL XD

GZ 0.877

IE 0.741 0.783

JL 0.706 0.732 0.890

XD 0.168 0.154 0.166 0.892

EREFIR, AHIE TR iR 2 R AL CSORUSE AN DX R T T2 TK 3 1 TCRIEER, IO T A RN
FEPEAAE RS- At 7 I S B .
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TH B A A S IR 45 A 5 9 B M VAE A AT N (B = 0.706, t = 11.504, p = 0.000 < 0.05):Z [&] &,
BN R R, BV H2 ML 1 93 060 i b S 2 BRI 25 (B 53 9 38 W 31247 9 (B = 0.168, t = 1.807, p =
0.036 < 0.05) 2 [A] B IE A 2 E R R, B H3 KT,

Table 3. Path coefficient regression results
3. BERBMEFASER

WILEFEA(O) FEAMEM)  AHEZ(STDEV) T 4iitE(O/STDEV)) p 18 ik
IE->GZ 0.741 0.737 0.052 14.317 0.000 XFF
GZ->JL 0.706 0.704 0.061 11.504 0.000 X
GZ -> XD 0.168 0.169 0.093 1.807 0.036 XHF
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Zhlz. SULFER, BOZERIEARE SRS, g dh . 82, BT EnESHEerE R
ST, WHRE UL B USSR AT R4 Fie . PP ARt — (et 1 i i 5 8
I8, T B e W AR A O b A R SREDCEL AL 2 2 4R i o i SR S5 6L, B B SR i
THRRSE . 7 i AR BT AR LRV IR 4D, PRIEH B ICBENE. 8=, W TH BT &R,
TR G, ELAED R AF RIS, SRS R S B A A B K R AT B, 53R
KRG ERATP T, W AELIPRBEAT YRS, 5B T G AELIPIRIR R, US| T 1R sk
AR S S0, A SACBART G BRG] T PR BRI 9%, 51 2 U I A R RS,
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