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Abstract

With the continuous development and improvement of digital technology, China’s rural e-commerce
is developing rapidly, the prospect is huge, the relevant infrastructure is constantly improving,
has given birth to a series of e-commerce new model and new format, and gradually become a new
model and new format to drive rural economic development, bringing strong impetus for the
high-quality development of agriculture, rural areas and farmers. However, there are still some
deficiencies in the development process of rural e-commerce in China, such as unbalanced region-
al development, prominent problems in the logistics service system, lack of e-commerce profes-
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sionals, low degree of standardized branding, and insufficient data sharing. Therefore, this paper
conforms to the development trend of rural e-commerce under the background of digitalization,
and puts forward a series of targeted policy suggestions to promote the high-quality development
of rural e-commerce and the transformation and development of rural new e-commerce.
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Figure 1. Rural e-commerce development trend
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Figure 2. Share of online retail sales by region in 2023
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