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Abstract

Network marketing is an important product of the “Internet plus” era. Network marketing is a new
marketing model for enterprises and an inevitable trend for the development of sports industry.
This paper analyzes on the significance of the network marketing to the sports industry, and start-
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at

ing from the particularity of the scientific and technological sports products and the characteris-
tics of the network marketing, advances some problems existing in the network marketing of the
scientific and technological sports products under the “Internet plus”. A strategy has been proposed
to promote online marketing of technological sports products with innovative technology as the
guide: establishing a platform for online marketing of technological sports products, building a pro-
fessional online marketing team, integrating advantageous resources, emphasizing brand building,
and strengthening service awareness.
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