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Abstract

With the rapid development of e-commerce, online shopping, digital finance, and cross-border
e-commerce have gradually become the mainstream of the market. Among them, e-commerce live
streaming has become an important component of the public’s daily life. In the market, e-commerce
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platforms act as providers of goods, services, and technology, while online users act as corres-
ponding recipients, forming behaviors such as search, dissemination, and evaluation to provide
feedback to e-commerce platforms. The “communication” between the two is constantly deepen-
ing in the information age, while also intensifying competition and market competition between
e-commerce platforms. As a new form of e-commerce, e-commerce live streaming has the charac-
teristics of real-time, inclusive, and diversified development, which has opened up a new round of
transformation and upgrading of consumption patterns. This article explores the specific impact
of e-commerce live streaming on online user purchasing behavior, analyzes internal mechanisms,
and proposes effective suggestions. At the same time, building a new e-commerce environment
that is suitable for the e-commerce live streaming form is of great value in promoting high-quality
economic development.
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Figure 2. The impact mechanism of e-commerce live streaming on online user purchasing behavior
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