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Abstract

With the continuous development of Internet technology in rural areas, e-commerce has developed
rapidly in rural areas. The development of e-commerce in rural areas has an impact on the con-
sumption pattern and consumption structure of residents in rural areas. Its impact is mainly shown
as follows: (1) From the perspective of the consumption pattern of residents in rural areas, e-
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commerce promotes the development of modernization in rural areas and enriches the consump-
tion pattern of residents in rural areas. (2) From the perspective of the consumption structure of
rural residents, e-commerce increases the income of rural residents and optimizes the consumption
structure of rural residents. At present, e-commerce still affects the consumption of residents in
rural areas. This paper deeply analyzes the influence mechanism of rural e-commerce on rural res-
idents’ consumption, and puts forward countermeasures and suggestions for promoting the further
development of rural e-commerce.
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