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Abstract

With the rapid development of digital technology, new media has become the main battlefield for
online marketing. The online sales of intangible cultural heritage handicrafts have become a key
area for the integration of cultural heritage and modern commerce. This article takes Zhenhu Su
embroidery as an example to deeply analyze the multiple challenges encountered in the online sales
process of intangible cultural heritage handicrafts, including insufficient brand awareness, single
content marketing strategy, lack of interactivity, and vague market positioning. In response to these
issues, this article proposes specific countermeasures and suggestions, such as using data analysis
tools on short video platforms to achieve precise market positioning, optimizing short video con-
tent strategies to enhance brand appeal and user interaction, and improving user experience by
creating a fusion of offline IP and online interaction. These measures aim to help traditional handi-
craft brands reshape their market competitiveness in the era of new media, achieving a win-win
situation between cultural inheritance and commercial development.
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