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Abstract

In the process of promoting the construction of “Bookish China”, Zhejiang cultural and tourism
bookstores started early, had a large number, and developed successfully nationwide. They play a
role in spatial production, cultural activation, and boosting the economy in rural revitalization, and
their business model provides a model for the development of cultural and tourism bookstores na-
tionwide. Cultural and tourism bookstores are mostly built in villages with good resources and
beautiful scenery, so they attract many tourists to take photos and clock in, and leave experience
and evaluation of visiting bookstores on the Internet. These texts constitute the materials for tour-
ists to perceive the image of rural bookstores. Based on content analysis and grounded theory, four
cultural and tourism bookstores in Zhejiang province were selected as case studies. Relevant online
review data were collected and encoded from Ctrip, Qunar, Tuniu, Mafengwo and Dianping to ex-
plore tourists’ perception and emotional attitude towards bookstores. The negative emotional fac-
tors of rural bookstore tourists were summarized into seven core categories: product quality man-
agement, bookstore functions, bookstore spatial environment, service management, road traffic,
other tourism resources and media. Finally, provide new management suggestions for the image
enhancement and sustainable development of cultural and tourism bookstores.
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Table 1. Rural bookstore tourism perception image high frequency feature list (part)
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Figure 1. The theme distribution map of tourists’ cognition image for rural bookstore
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Table 2. Emotional distribution results table
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Figure 2. Negative perception semantic network diagram of Chenjiapu Civilian Bookstore
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Figure 3. Negative perception semantic network diagram of Fangyukong capsule bookstore
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Figure 4. Negative perception semantic network diagram of Yunxi Library
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Figure 5. Negative perception semantic network diagram of Rong Design Library
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Figure 6. Formation mechanism of tourists’ negative emotions in rural bookstore based on “man-land” relationship
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