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Abstract

Under the intertwined background of globalization and informationization, social work service
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agencies face the dual challenges of providing diversified services and establishing social influence.
The application of brand building and marketing strategies has become a key means for organizations
to adapt to changes and expand service boundaries. From the professional perspective of social work,
this paper discusses how organizations can enhance the recognition and trust of their services by
clarifying their brand positioning, constructing a value system, and implementing effective commu-
nication strategies, so as to enhance their competitiveness. Meanwhile, this article analyzes how
marketing strategies can help agencies position their service recipients more accurately and im-
prove the quality and personalization of their services. The article points out that with the effective
integration of branding and marketing strategies, it not only enhances the service quality and effi-
ciency of social work organizations, but also provides a valuable strategic framework for better
serving the society and the public, and becomes an important driving force for the development of
social work.
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