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Abstract

Rural e-commerce is a crucial driver in the digital intelligence era for advancing the rural revitaliza-
tion strategy and accelerating the modernization of agriculture and rural areas. Currently, rural e-
commerce plays a vital role in increasing farmers’ incomes, expediting agricultural transformation
and upgrading, and fostering the construction of harmonious rural communities. However, it faces
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significant challenges such as inadequate rural infrastructure, an underdeveloped talent system, lack
of product branding, and insufficient network supervision. Therefore, to promote the sustainable and
robust development of rural e-commerce and to continually inject new momentum into comprehen-
sive rural revitalization, it is essential to enhance infrastructure construction, develop a talent culti-
vation system, strengthen e-commerce brand building, and improve network security supervision.
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