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Abstract

Different from the “consumerism” strategy of e-commerce platforms to encourage consumers to
buy products that can flaunt their social status, this paper proposes the analysis concept of “new
consumerism”, and through the analysis of the video information and fan comment text materials
evaluated by Xiaohongshu bloggers, it is found that the evaluation bloggers keep pace with the
times, and graft “consumerism” into new consumer psychological characteristics driven by internal
and external factors, and realize the transformation of the “new consumerism” strategy of e-com-
merce platforms through the practice of evaluation. As a result, in the era of social e-commerce plat-
forms, consumers have reshaped a new set of consumption patterns and psychology. Of course, in
such a scenario where the essence of encouraging consumption remains unchanged despite the
grafting of a new consumption context, it is still necessary to be vigilant against a series of problems.
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