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Abstract

With the rapid development of e-commerce, especially e-commerce live streaming as an emerg-
ing online shopping method in recent years, it provides new channels and opportunities for the
rapid rise for the traditional marketing of agricultural products. The lobster specialty industry
in Xuyi County, Jiangsu Province, has ushered in the “second start-up” by riding on the east wind of e-

SCES|F: RFE. R EIEE R NS RARRE (S S BR AR ITD]. R R 4518, 2024, 13(4): 1589-1593.
DOI: 10.12677/ecl.2024.1341311


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341311
https://doi.org/10.12677/ecl.2024.1341311
https://www.hanspub.org/

RF5ik

commerce live broadcasting, creating a new situation for the whole county to get rich. This paper
analyzes the current situation and dilemma of the marketing of Xuyi’s lobster specialty industry
under the background of e-commerce live streaming, and puts forward corresponding marketing
strategies and optimization paths in combination with specific problems, in order to provide assis-
tance for promoting the development of live streaming of Xuyi’s lobster specialty industry with
goods.
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