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Abstract

In the context of the modernization of the agricultural industrial chain, the rural e-commerce, as an
important force to promote the transformation of the rural economy, is in a profound reform. Based
on the national survey project of “Rural Business Form” initiated by Central China Normal University
in 2024, this paper obtains empirical data through questionnaire survey and semi-structured inter-
view, discusses the current development status of rural e-commerce, and analyzes the main problems
and challenges it faces. The study found that rural e-commerce has problems such as insufficient plat-
form construction, poor logistics distribution and lack of rural e-commerce talents. To this end, this
paper puts forward several countermeasures and suggestions, including strengthening the construc-
tion of e-commerce infrastructure, improving the logistics system, cultivating rural e-commerce tal-
ents and promoting policy support, in order to further promote the healthy development of rural e-
commerce and realize the comprehensive upgrading of the agricultural industry chain.
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Table 1. Main sales way of agricultural products

T REREEHERRZ

A7 i R BB IR AR Freq. Percent
BRI 326 6.42
HoEmoHeEs 1387 27.31
AN 1870 36.83

R 2 B 34 0.67

AN s 572 11.26
HH 887 17.47

Hofth 2 0.04

Total 5078 100.00
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Table 2. Knowledge of rural e-commerce
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Total 5078 100.00
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Table 3. Use of rural e-commerce
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Table 4. The benefits of rural e-commerce
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A= b FL R A A e Ak Freq. Percent
BN 2079 40.94
RmERAM 472 9.29

e EIRE 499 9.83

T = v i £ 275 5.42
TN 1710 33.67

FoAth 43 0.85
Total 5078 100.00
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Table 5. Problems existing in rural e-commerce

+? 5. RIS A FENIEE

A= i LB A AE (1) 1 72 Freq. Percent
HEMEA 892 17.57
B A K 796 15.68
YVRASTT 8 1202 23.67
W 2515 5 AU 245 4.82
N e A 1625 32.00
HoAh 318 6.26

Total 5078 100.00
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