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Abstract

In recent years, with China entering the information age, the new media marketing model has also
rapidly entered the development stage, all walks of life have taken advantage of the “fast ship” of new
media to set sail, chase the waves, and achieve major successes again and again, including Kweichow
Moutai. In order to understand the successful experience of Kweichow Moutai, the multi-channel mar-
keting model of Kweichow Moutai is studied from the perspective of its new media marketing model,
the marketing strategy of Kweichow Moutai is analyzed, and the problems and challenges in the mar-
keting process of Kweichow Moutai are analyzed. It is found that the new media marketing strategy of
Kweichow Moutai can not only provide a lot of experience for many companies and their subsidiaries.
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It can also promote the common development of Kweichow Moutai and other industries.
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Figure 1. Note: This figure is based on the “White Paper on Liquor Industry Consumption in 2023
issued by the China Wine Association, and the base figure will be changed if there is no change
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