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Abstract

With the increasingly mature e-commerce model, more and more industries are choosing to use e-
commerce platforms for marketing. For the book industry, this is both an opportunity and a chal-
lenge. As an important component of the book industry, social science books must adapt to the mar-
keting model of e-commerce based on their own characteristics. After analyzing the current situa-
tion of social science book e-commerce marketing, this article proposes feasible strategies for the
marketing of social science books, providing reference for the better development of social science
books in the e-commerce model.
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