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Abstract

In recent years, with the support of relevant policies, rural e-commerce in our country has achieved
unprecedented development. However, due to the limitations of agricultural production environment,
technical conditions, and infrastructure, the development of rural e-commerce still faces some
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difficulties. Coupled with the cold winter of the Internet bubble, e-commerce has entered the ra-
tional era, and the traditional e-commerce model that lacks innovation can no longer meet the
needs of consumers and will face the situation of being eliminated. Therefore, rural e-commerce
needs to seek new business models and marketing models. F20 (Focus to online) is an emerging e-
commerce model that combines focus events with e-commerce, which is enlightening to solve the
dilemma of rural e-commerce development. Based on this, this paper discusses the application of
F20 model in rural e-commerce from the relevancy strategy, reaction strategy, relation strategy and
reward strategy combined with 4R marketing theory.
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T ARG, EATMHERE 2 MR, P sifolsiE . BE S BB PR B A,
BRI IE CAHT PR A 1l BERAN LR A, AR ST, RN H TR SIE N — s R & ke (2
BERA 2 PR SEE AN R RGBS P SIS TR KRR, 250N “ =7 Siis
RIEMISEENS) )1, 2024 45 3 H, BB ESAERI I KR T 30 COCT-HESNAR I i e ol = J 1) 32
FE L) (CARTEAR CGEILY ), FREAAT f i ARk AR I S A SRR W T 77 1o 908 7 55 S 2 B0 Y
IR, 2024 FE—FFE IR EARA NS EEFIAR] T 5700.9 1278, B E—FEBK T 10.7%, HdR s gk
TR L 1698.7 1470, KT 28.2%. WL “HENAR” TAEMAS 7 —adtke. A0, BT RAHX
ASIEAME A5 BAXFR W sy ” DL SEEHERAG. R4 E 45 8, 5 BT %
PR AE AT H X F 4 T 3 52 B IR 1] . N2 207 7 MR IIFEAS, 2N HF R 45k N BRI AR, Bz
BT A% G0 f RS A AN FERE I R T 23 TR, KT I e v Ik e il . B4 55(2023) [LMF s tida i, H
AT E S > 2 M E R TR S HEME . RBIBSE. B ANAAT RGN, Bl 00E. Agk
XU, AT TR G A R XRE s H R R AR, T F20 BEAAE R — BB M IR £ e i
WNTERAS BRI, B — e ENAME. LT, A SOELSE A M S8t & 4R EiH
W, BRI F20 R UTE AN HL 7R 5 R

2. P EA

FLIE 20 20 60 EAC, SEEEH2EZK Jerome McCarthy siiH T 4P BRI, & BN FEA TN
fr24H 4 B 7= S (Product) . #k%(Price). #ES " (Promotion). ZEi&(Place), iX—FHRiGHy ik 1 1L 48 77 44 5k
FEARELE, SR Al T ZE i X YA R R R T /oK, SCIUVE S H bR, B4 4P B U
ARV NIRRT, TovkiE NH PR R 2 FEER R KR . Bk, 3% [E %3 Robert F. Lauterborn (1990)#2 t
T 4C #ig, R (Customer). JifiA<(Cost). f#F(Convenience). 74i# (Communication). Z¥ it PLBIE N
ruly, SMSGER AL, $RAEE 5% ORI UI AT, SR B RS S i, 5% P LR A
FREMEGEXR. MENTIIRRE, WESRFHPAL, (5B R0 75 5K IS A 50 I% 4 e 1
tHFBRME, Don E. Schuhz (2001)7E 4C B 5EA EFEH T 4R B FEIL, 73 ylfE Kk (Relevancy). XMV
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(Reaction). % & (Relation)fl (a4 (Reward), #& Hi AT PALLC RE R NIZ L, N FI, E3ETH
AN R R B S A 2 R B R, KIS T MR . A TR nEa e,
AR BIRKG AL Gy E MR REH, WA R m KR, RAES A KANS . EERF L
LA [2]. FT i, AWK G AR EH BRI RHESL R TT .

3. R FHFARIARK

WA 7 55 A, 2023 ERE AN 48 T AL F] 2.59 J1470, FIHIEK 12.9%, ol #m %
BURIERFEEAER), B 2 WHRMERE . N 7T IR TR IR, T SO R Al 7/ 55 R R IR %
DAL e P i e (40 Bk 5 9 7 T Jee T3 B
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3.11. BRZFMBFHES

AR, BREBUFBRIMESD £ MRS RIS, CRERI B RRE, HE 2 HECK S b G ik
kRIS A AR RIGN, BiFscE T 1489 N EEEF AR A LIRS L . WAL ol
3000 4, A4 LR AR 45 3 A5 15.8 TN 2024 4E 3 H, BT ILANERITREG RE T U T HESIR
o PR R B RSB IR SR L), WARA ) FLAE IR, AR E R M e R REER . OB . RS AL
IR R RS R R . (EBUNEUR 2 )7 SCRE R, A BRI HL 778 55 [ R R KA T

312 MFUBARER

W (hEBE 2R ER ) B BoR, BE 2023 412 H, REARKR TR J Rk T 66.5%,
E— T 4.6%, R HEBEMY KR ER N 16.8%, B b—EELE/NT 4.4%. — 51, BRI R
Mg, REZIANERBYEMEMZABE G D—Fm, WMo EEERNHDN, B0RE
R RS, S RERRA LTI ISR, N2 56 KREHE T PR &
IR, AT RN BEET GRS E SRR S, PR B FRSRE.

3.1.3. MR EAIR S E

S HR AR CRILY i, AR HE— B IMPAA DU G R R B, 32 A Wit Bt
BURACRESE, Wi 4 IEAE 20 28 i B R (R AR AL, ORI 177 S LI RR . Bedh, Bal oAt
BRI K ok TGS T AR, HESD T AR R 22 5 (B B4

3.2. REBFHFXRAIGHIBY

AN LT 95 AE R R R R T 22 5 T Bk, X ek R g 1A AR SRR R
B B BRI S 2 A i T .

3.2.1. EFEEHRIFEHLY

e, AT TR 558 BAT L LR N T, AL AR P B AR AE 2 R R ], IS A PR A
77 it R R R 8 MR TEVE AR BT A R o AR 3 0 AR AT H 7 45 7 AR P AR AT PR ELR FH B AR e
WIa, 2 RFEREF B MR E A E RS AR AR R 77 5 i AR P AR AR B T Pk R, 1E
SER VL 5 T, AR Hb X A0 2 NI, N2 AR AR G R ELAERE AT, X i IS e 1 R B
AR A FHL PR T BRAS Y 3 e, — R FERE RS T S AR S G ST RN B I S R

322 AR EHIERP—
R, A BRI R T I B R — . BRI R 2 B, A AT T T

DOI: 10.12677/ecl.2024.1341140 204 TR 4TS


https://doi.org/10.12677/ecl.2024.1341140

S

MHTH EEA A B2B. B2C. C2C =Fh, Hih B2B R HEIEK Mk k2L S, BAEEIEE NAR. HEN
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P C2C EEFaAR KM 7R L8 T A Bt 32 A B B B R P b 4 HoA AN A 3, (ELTHIIG T 3% 5 4
B ASEANFR B 5 RS M DRSS EL e Bh i, TR LS ST SR

UBAh, HTA T S NS E AR B E B AGILG, QU = . TERTBHARIAR, A&7 5 X 485 A £
BARHELE . IRTF UGS OESF G . AT, BRI e, EA N R FER T E, K2
B AR R AR R T Bl SN T AR, 8 ks 0 AR R R P ELA R i SO IR AT
ai AN E IRIR FEAZ 08 . BEAE HO R W SR dE NBEVEIAR, FEZRTH 2, U 2, AL aZ Mt b
U R AN U . S TR R AR A S, T ST R R A — B IXEORIRATT, R
BSR4 O B bR 3B 0, RN H 17 45 5 2 T SRoBT 17 A A

3.2.3. BEMIFTIAEAKE

ARAT LR T 37 1) 56 S B AN A B N E PR . T LAE S KR T A B A SR AR A T 3 5 5L
T L, T P w0 Rz, ST TR, AT RN, RSB R A
RO AR A IR A o FE BN AR HL 77 45 (K R JE TR 75 LR EDCHIT (1 Y SRS R A RN B3 75 3R k4,
KBS G FIRENIE— B IR 7 3564, Th/INF G TG T35 00 B 55 R RS, A5 A A A A
A5 B0 7T RERE AR AT L R SR AN & I RE SR FEBEFT, N2 AN Fa i Tl 3% 1 7 B AN PR 22
i, ShEG—IEER R AA T, S EOSE AR TSR AN

3.2.4. (REAIFR

AT P 95 AR B U T T W A Pl T R AT S A IR AL R AR i A T A S
Find, TRUARBEN R, T PE N G TR A G TR, MECLBOR BRI SEOR SR . Bk, BB
T JoE RO LR BB AR AN v, SRS IR M) 22 SR T A, 3 B0 S A Y 75 N5 o

it LR b, BMBTRESHARTEMEH S BUTMMNVESTT I8, iRt it AR
R, AN AR AL A8 7 fh P R B SR (K1 22 120 SURFIR, ks 2OE 8 3 B B 255
I,

4. F20 25X R o thr

F20 (Focus to online) @8 fE i FF + 77 55 OB AR . B AT AURYER F20 s Rt 242
A CRRERIRED A2 H AR S0 1 — B E PR S B RG], Ak 2 A AR AN K
R R R IR UG K. SR AREE(2015) [BIHUMTFdk i, F20 BEAfE MR, #Hod HrHE il e
WA LT A HIORE, R T 5 i R AR 7 i i A B 1) S PR T 75 SR o K A bR o |82 AN HES] T
POGHFREE P THE, e B S TR 55 2 M RETLE). 454G 4R EHELS, A SOR MORIR
W SONLHENE L O AR G K AR A DY AN 7 I T F20 AR A BT R ST N
4.1. KBLREG

FENL 5T 9 2 IR SR OIS AR E B RIS AR — 2D . AT PR AT LASEBLX — B ks, 25— A7k
FESCHEHE— A B AR T, O FARBEARSTIERE (7™ i, B3 DA i 51 S 28 7 oK B8 A7 s T 7= i,
JE LAY 5 9 2 18] R TR

B — 73U 5, AR B TR 55 2078 3 AT DU SEARYE 2 T B R A, BEAT VR R T S i S e AL
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NI 7 Ok o

4.2. RPIREE

SN IRRASAE T R AF VI8 [4]. BT 5 HARTTIH S 53 2 18] SR e 20 S SEFLA, A2 F20
H 2 HE 75 155 A 8 M O 4 8 T SR B A O

£ F20 #53UR, AR S Sl 3 R B 5 AR R F R R S AR A SmAR OC, AR FL i L ¥ S 5 AR 37 T B
BN RS RO A IRIE, BN TR S AP DL BERSIRE AN TR AR E, DA ARE 3% 7 SR M
BOENBE. JLUC, B T OLA RN 2 B, BAEEIPO . IR ST R B AL S A B A
LTI B R SR AR, BN B i SIS MR 55 7K F20 AR R PR J 8 S 3 B 4

B K.
4.3. LEBREHE

AR "E BV IR AR SR 5 Y Aol NAE AR G SRS OR R I EERE B 5B P LEARZ S G ER R, KL
Gy IR RE R, WIIRI R 8L A IR B . “IATR SRR iR S SR AR R SR R )
LI P8 SRR BRI LA 5 2 ANR R, O FMEAR G AL, R R E il i 2 H
AR T F R IAEE P FR A ATY, B9 X A AR IR, 7R F20 BT, ARAY
HLP I S5 228 3 ] DAUE AR R SRR T R B, BN KRR & .
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AR EREAR T R SR MBI R A MR AR, SRR L E B T et 2 K,
SEIL 2 T7 S o MAS S B R ATRE S0 (B $ P A0 A B, AR SCAR H DA R 4R

HAER R R AN . E F20 BT, AR TR 55 T LB ST B R AT, AR
GG, BN, R BEE B OE ShEE AR BROL T 32 21 2 R, T 6 R UG I
ARG iy, R AL P vl 1) 55 SR TR A A5 A0 X Fh W 1) SC B A T DRk ey SR R R B, B ORAE

Sl SETHBERBERCR,  LALE ST SR B (K BRI KA TS B R

HOARKIIBIHR S, X B AR E P R AR AR 77, R I E ROy KR . X
— WS ) SEIEER bk = SRS RIS, S R S OCHRHENE . R RIS AN S RIALH, 5 i 2K
MR AR AERRFE ORIV B K2 )G, AN R 208 2 F07 sORGERFRTINGR % 7 X R,
) G e e s AR LR L SRV SR RS L S R T R, A % A R T R
TREF K IMERANIE SRR . BhAh, BT DGEE NS AR SR TS A S B S5 T B, FREER I AT
B, AMSEIIIRR E R B . RIS, A AE 7= i RIR 25 e vt vh 75 AR AL 2 54 . ARS8 A
JERIER, BUZHR A SO PR B, DASE S AE AT B2, SEBLK I 2 7 (B B SR A ik R 5 8 R ) S 8L
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SRR L AR S it AT AL OB IR T 37 55K, AT SEBL AR 5 10 7 78 25 ) R VE T3, R o R
MU A S # AT DLAE 5 AR BRSNS, A AR mi F A s L ORHR M T ARy €™ i, R S N SR s 3 T AT
R B BILEI AN 2 A AL, B O AR SRS S RKIIRRE IR T G R, I I [l 4R S
SCBURE AT A B 3 KM T 3 0 B0 g o ARSI RE R, ARATT R BIRANIZHE ™ fh R, ORI
TEMAT RS, EILFFARIR P R AR 77, CASCHURA B 7 55 1t — P Ak JE B
VAEZ /A
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