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Abstract

With the development of Internet technology, mobile interaction technology and social media plat-
forms together contribute to the rise of social e-commerce platforms. Social e-commerce platforms
not only have the function of “e-commerce”, but also have social attributes to meet users’ social
needs. As a social e-commerce platform for young people to share their lifestyle, Xiaohongshu is a
“grass planting community” based on interest sharing, interaction, and consumption. Beauty video
influencers on Xiaohongshu create short videos to promote beauty products to users through vari-
ous forms such as beauty tutorial videos, product reviews, and sharing of favorite products. This
paper aims to use Xiaohongshu, a typical social e-commerce platform, as an example to summarize
and analyze the marketing strategies of “beauty” implicit advertisements on the platform, and op-
timize the placement path of implicit advertisements.
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