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Abstract

Through in-depth analysis of online data, it can reveal the experiences of tourists. This further re-
flects the potential issues in the management and operation of tourism destinations. Such analysis
helps to optimize the image of tourist destinations, enhancing tourist satisfaction. This article focuses
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on cruise tourism as the research object, utilizing ROST CM6.0 software to conduct in-depth analysis
of massive online text data, exploring the core factors of image cognition and tourist experience of
tourist destinations. Through detailed data analysis, several key conclusions are drawn: tourists
generally give high ratings to cruise tourism, having profound perceptions of cruise services, facili-
ties, visitor perceptions, and staff, where interior decoration and shore activities on the cruise are
significant factors influencing tourist satisfaction. Building upon these research results, the article
proposes suggestions for implementing differentiated market cultivation strategies for tourist des-
tinations, customizing services and products for different tourist groups, and enhancing the inter-
nal space design of ships to improve the living experience of tourists on cruises. Additionally, focus-
ing on improving the quality and diversity of onshore tourist products to enrich the tourist experi-
ence, further enhancing the overall image of the tourist destination.
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Table 1. High-frequency terms of cruise tourists’ experiences
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Figure 1. Semantic network analysis of tourist cruise experience

1. RS AT TE L% 53 A E

DOI: 10.12677/ecl.2024.1341413 2436 N E o


https://doi.org/10.12677/ecl.2024.1341413

XL

M T AR ROWEEE, e sons B AE PRI AE T U 2% R B R AR Pk, X FECT L R
DA H 9 B R 55 ARG AT LA < IS ™ Dy w18 e 2 WIS A0 Tt S T J R o A e I T2 1A TR ) e 55 A 5
M. FELL “AREG 7 JyrbC i 2 AR 55 AR 6 BRI T T, 3 2 R PP A 2 AR v AR RS AR 55 N DA il 1K
PIN RS Ak b, FRRE SIS EAARIARE . B . A BIREREMMAERERL . iR B FISe “WR4E” il
RS WIS Wt P AR I 90 2 SEA i T T M 8 R AR RN L 8 20, o T Do AN I S5 I e A S 17t
W SR

4.3. IRIEFEFEERI

X B S BEHEAT 204, WT DAVt Fr B AT TS IR e AT S LA B AR 55 i R R, Xt RE EL VL
M 7R I 2 AETRAT P (K1 BB S A B 46 R R (18832 - (fH] ROST CM6.0 BRAFX SCA A HEAT 117 8
PERRN T, DARZR i 2 (R 06 h A S IR T o 3l SRR, 5 AN R SR A e 9 72 AR 6 £ 15 S A
SRR 3% 2 VRSN 1 WIREE T 2 A5 AR 17 JERR 5 7 T P R AR DL

Table 2. Emotional characteristics of cruise tourists’ experiences
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Table 3. Cruise tourist experience key characteristic words emotional features
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