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Abstract

On July 26, 2024, the 33rd Summer Olympic Games greatly opened in Paris. Meanwhile, the Euro
2024 ended successfully with Spain winning the championship. Against this background, the field
of sports marketing has ushered in new development opportunities. This article aims to explore the
characteristics and trends of sports marketing in the new media era, as well as new models of inter-
action with consumers. With the wide application of social media, sports marketing strategies have
transformed from the traditional closed model to an open and inclusive posture. While lowering the
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threshold for obtaining information, it has also broadened the communication channels and adopted
emerging communication methods to enhance interaction with consumers. In addition, enterprises
and brands have achieved efficient and precise marketing effects through innovative marketing strat-
egies, leveraging the convenience and interactivity of new media platforms, bringing new vitality and
growth points to the field of sports marketing. Through case analyses of marketing activities of large-
scale sports events in the past three years, this article reveals the changes in sports marketing in
the new media era.
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