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Abstract

With the effective promotion of the rural revitalization strategy in rural areas of Gansu and the vig-
orous implementation of the “digital business and agriculture” project, the sales of agricultural
products have shifted from the traditional model to the e-commerce model. Agricultural e-com-
merce plays an important role in optimizing the transformation and upgrading of the agricultural in-
dustry, broadening the sales channels of agricultural products, and increasing rural jobs. However,
this new marketing model also faces many problems to be solved, such as imperfect brand building,
lack of professional e-commerce talent resources, relatively single marketing channels for agricul-
tural products, and imperfect logistics service system. Based on this, this study will be based on the
current situation of the development of agricultural products e-commerce, deeply explore the causes
of its dilemma, and put forward strategic suggestions such as building characteristic brand building,
broadening rich marketing channels, introducing and training professional e-commerce talents,
and establishing a sound logistics service system. In order to strengthen the construction of facili-
ties for the development of agricultural products e-commerce, further boost the rural economy and
realize rural revitalization.
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