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Abstract

Mount Yuelu Scenic Area, situated in Changsha, Hunan Province, is renowned for its exceptional
natural landscapes and rich historical and cultural heritage. This paper analyzes the area’s unique
resources, including its religious sites, architectural monuments, stone inscriptions, and revolu-
tionary cultural elements. The assessment evaluates the current development status of the scenic
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area and identifies key challenges, which include the insufficient promotion of cultural assets, a lack
of innovation in marketing strategies, inadequate differentiation to distinguish the destination, and
deficient regional collaboration. By analyzing the application of the integration of cultural and tour-
ism elements in the marketing framework for Mount Yuelu, this study proposes marketing strate-
gies under the background of cultural and tourism integration. These strategies involve the multi-
dimensional utilization of cultural assets, the adoption of innovative marketing practices across var-
ious platforms, comprehensive enhancements to the visitor experience, and strengthened regional
cooperation. The integration of culture and tourism is intended to deepen the cultural significance
of the scenic area, elevate visitor engagement, promote sustainable development of the area, and
facilitate Changsha’s transformation from a trend-driven “internet-famous” destination to a city of
notable cultural stature.
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