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Abstract

With the rapid development of Internet technology, Internet celebrity economy has risen rapidly as
a new economic form. Under the industrial model of Internet celebrity economy, the complex and
subtle game relationship between personal brand and MCN company not only deeply reflects the
core elements of the current business model of Internet celebrity economy and the complexity of
the benefit distribution mechanism under the current MCN model, but also has great significance
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for understanding the changes of the current media ecology. The analysis of the development of the
Internet celebrity economic industry under the MCN model is helpful to understand the vigorous
vitality and challenges of the short video industry in the era of mobile Internet, and to bring new
thinking to the sustainable development path of the Internet celebrity economic industry. Through
a brief overview and analysis of the MCN model, combined with the current development of the In-
ternet celebrity economy, this paper analyzes the profit ideas of the Internet celebrity economy un-
der the MCN model and the underlying problems.
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1. 5|

TEONPUIREBIAE RN “To” » 287 HTCREAE LA B R 77, K545 SE B R e 51 7R
KRIRIE . JEEEARARIE, 27 RIEER R E RN 7 5HEZ0 MCN 27 R %y, 84 MCN 7t
SoRAT ARERIAEAE? B R RS EZ . FLRE O EREA? MCN 0T L2580k (A R 45 5
RIEBRAR SOZ AT B ? S XX L8 R AR TT, A B TR MCN BT L2 5l g .
HTA L 7000 8 MCN AR, IXANIE R HIECE B AUE MCN AL, I8 RIZE2 5 ki
Ko DI, RICRILLZ 5 LB AE MCN BT AR, A Bl 1387 24 i W 2020 B B A e e F) A 2t
PR R R (1, T 5] 5 M 2028 D i B R PSR (LR HE - FEIIE MCN BT R 2022 5 7l
HIA SRR, A % MCN iz B BN SR DR HEAT W IR AR IT

2. MCN R X RELR
2.1. MCN #R 2 5%

MCN #3(4F8 8 Multi-Channel Network, &5 2 JIE M 2% A 2o TP R OB A 2 257 3 T
R, ETANA ISR, PRI RIS, TSI Ik A2 € 22 B . 348 & S E, ATEUE MCN
PR RMIRGEE AL AR MATT ) ZE UGCE. PGC? 5 PUGCE JUAMSEAIMI R R B, i3t A\
MCN 5 2L 3 ] (1 LIRSS T A Ko JEAAICT S kS, ANATTRTZE AR, LR BRI T 1
AWTRFEER E, AN A 2 RISE S R AR EH RO, S ECr 6 5 NEE S
I SR TCVEAS BR AP RO #2, rhlal A4 TAR KIS & SR [1]. RS 40 Ak 3z 8 0 T A Bl s e 1 &
AT ok, SOt — R SRS . EXFEN TR, MCN 2 =]ttt b K & i H B

A4 MCN (A AR SR AT e 2 A R AT =K

S 1P WA, BT & B EEBR 44 ) papi (Y12 ] papitube. 1X— 28R
SGHR AP Hr B & w N TR 1P, JLE R, DIERFREAS MCN DL IS B . 55 KR 16 EL N A IR BB,

1UGC 4:#% User Generated Content, 5/ P AEFIINE, FEAN AN AEEHEMRE.

*PGC 4= Fx Professional Generated Content, HI b Er= A%, $8ELL A LB VAL Ay b i) 4 28 B AR BT 2K

PUGC #EX, AN NG T IL R A= N AR BL, EEAFEFHMIEN: AT E FILEAE N, PUGET UGC 3R
AR FE M BE ] E = T 0O T, mERATEEE b
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RAME TR P EM R EBGRI B, i 2= FIRIZMOGR B N R4 . A BAT L,
\P EAL AR, AN B R AR BN B 20 =R WA PO AR, X RIEMEE R 2, 2%
AMREIEZ, W) & RARGF e IRE, a0 b A4 0 B PR I B R e T I e
[2].

2.2. EES5EBEN

MCN A% O AE T 2 N N 250 IR JRE ot B A sk, @0 T MIXT 52 8B N 226 = ML . WL
e AR AE P I P AT e O, 5 BhARAT 40 2 BRI, R RS HERH P SR . Lk, MCN 2
F] B AT BT AR XS, e H R Sk RSN hAh, e R IR ST SR E S, B
WA, K5, REIRTEEAL S MREMIFAREME . SRR AT B, T AR IR
Wigh 5T N[3]. Tt MEBUGTE A A B RN T, B HRINEEMRR. S8R, B
AT N, MBI AGIBSEN, WAETEIAT IR, MOARFNE, W ER sk RS B UL RF5,
SHRT PAEREME, HIEZEANR TEH T REITZFE0 K. XHZ& MCN FUXHEIER 19— %0
BRI REAE P2 i 2, LR L, MCN T & [ 30 R R DGR, SR AT A 7 15 5 AR 7 1) L 25 R

TE MCN #EF, BRI R SR R B T i M R S R, o0 E BHRFE TR RS Ok
THEREIE . 128, —FEaUg MCN A " EME ISR K SR AR /1, RIS HRIEEL Z TN E
A2 (PGC), BIARLLREME FrLl ™ w2 AW S| IR A S B EE . X2 PGC 4 A fE A [H] (1)
T E AU, WA S B E . MCN 2 w8 R X 5 A R B2 38 SRS i, el raak
BERFEICT- &, nEHE . R—TF B uhi%E, DLSEIl A s KBS g g0 iz . XMEZrE
WA R ISR, AMYAEHE B PGC 4 K H 2 cJkhit, B RELL) 5 7 10 S RS S BT & PR, i o8
I I AET o4

R R R A E N, B MCN AR RETE M sSmRE R ETE 6, 1P
G PR Ok 55 35— MBI A K PGC (RITEZ AL A B e 52 0 ) Aok 22 it ) B ) o X3Sk
PGC # THI/E L m i AT S, WA e e ek s B IT, BIEWGS FRERE
MAR[4]- BlJE, MCN ARIFIHF& NS, W@kl SIEMMSE, Shdesl SiE T 2 MM
M5 580X — = R D QU E A SRR T 70 R« X PP FIAE R 172, REBEIGETE T & LI — ik
KETPZRIL, AR T SRS SRR RE 5, i L B A B 51, SR8 T P B R A ROR
HHHA.

I FR AL R, MCN BT 5 RS AL T AT AT R A 1 W R 5 T e M. T R
5 MCN BUMETEG, REW RSl ah G BT 1L, A5 HEMLIA B bR P BEIR . M LUAR S 51
3, MCN B KRGis 7 SRR, BRI 7 S5 A AR, [EIR4TE 1T 5 MBS
RO T T AT AN R E MR R T b S s T S, W IR — RN R SRR ORI Rl . X
7& MCN BEAAE a4 oA A7 b R a i JR R 22—

3. MO LEHFF & BIR
3.1 MAZFHNESFEIEN

“RILLZEGE T AL B R I MR B AR T & BT AR A, DOERRE AT SR —
MG, BRIk, LT MDA G AR ARE ) SR B A,
ZIAERETT I E RS R 2R, AT PG BB A, JF HAush ™ fh i, Sl 2L AN Bt
AXTT SRR RE . 7 [B] I, AEFR L, MR RR L AURIE TA IR 6 . 14877 WA —EH

S 5

o 3
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R LR AT DS O RE A PR o TR 8 R (R L A 2 T LR I BOR (R RER BEAT 1, i /2
Y, LT RIS TR BRI A VIR . JCHR A AR RS S R A e, NTE 2
NIRBE T AEREIE N BRI 6. BEE R RET IR A8 A 2705 58 52T, BE A DUARTH 98 380 Tk
WA BBV 7R H i, OVMZLR ™ A et T3, ML iR IR T3 7).

WL 28 5% (7 ML 2% AR A QME. TG E MBI =IATT. WA M2 5 i
fifl, RAMRBKAEARER S 2 REH RN FRISE NREE M S 203, B At
ARSCHF AR S5 DR BER AR HE P 2R (0 70 AL SR . R AR BINZ ML & B i, JE S A B
W 2 G 2 AT SO R . B BT ZL e B R SR BRI 5 B R I = DI AR
1T MCN HUMIISE 128 T . B MCN A7) i H 2348 2 LRz 20 H g igide, H A MCN #ic
LI HL T R EARSAT A g e, RV EGIE. IKSE R, IV RIZE. mSmR, Wik eslin—
A T .

3.2. MK FEmS1ER

WLLLE PRI A A2 TE A4 T HOE . —J7 I, B TG E R, 5 s B A
Wi 7378 B O R, X R R SR TS BRAT NI . B L BTG, T S e T A DR
MRERAE T RERN. EAEGNEART, 2 EEE B PRI R T TR
G R, EMLETAR, AAZBART GOy 2 F R IUE B EERIE . Wil B, A
SR o, SRR A AR IR A PR, ORI 1 28 AT SE TR R . XA ELL. ELEh W
PO S0 A A5 B RO TR, AT s T AR SER i B 55—, e Rt 1 Atk A gl
A, JEHR R NEE MG T BRMME. ST E, R AL T B RIMMEMZ AL,
AR “ B i i) .

UEAk, LGB RIS A7 ARG — L8 AR Al . 9100, X128 285 A DR ATl A 5 Jie 2 s oK A 2RI
it EREAL . RICFER G R . X AN T LG R A R, A &30 R T 1
. Bk, SIS THERARE, BN T AR & IR T LS 30 i D) i L o

4. MCN =R TR &5 =l %
4.1. MCN 5L 502 FlHER

BEE T PRI B, s fldd. $HE . BT e e AR, 1M ZLIEE 27 6 M)
el FTHET BT ARG WILLFF i ARk, LD g th H i sfe . 72X R
%R, MCN 0 IRy 22 WS 2 A0 5 S e I 2L 28 B WSO T2 BRI, 17 MCN R Yl 245 0 O B 2
AT, )R WA FEEZAED . R S Y R CED MCN LA 5 SRR 2
R R R BT 1 75 SR IT 7 45 AN R AT AN AN [ A5 22 B0 O AE R BV o 7 [6]MCN S5 5 M 21 22 5%
&R, FE MCN BERIA T, L2 5™ L ik @ n 72 3% .

MCN 46T [E 41 YouTube, T MCN {1 22 553 4 45 72 41 0f Y ouTube SIE i ¥ &, 3X &K 4 YouTube
RANATIRR I R R AUE R T 1 . R HF SR MCN AU BL A B3 ] U 35 SN EAT Sl e A 43
21, YouTube ff:5°F- & 77 i HL 45%1K) 5 icat, R FAIH MCN AR B SHARE T 70 Bc. 10 i1 T [ g
APFREEAIF- 6 2 FERIRZ M, [F A MCN 7 2 A BT 7 22271, 55 YouTube AHAARG, [E M MCN
MR E I G 0, AT aRZ, BTG MR, MCN BT R 2045 4 ™
VA A R

WLLLE5E 2 MCN HLRIREAT R AR BN 2 EE A, L8 8 TAR L A 5F (K — 0 3. B2 it Ll
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MM EEAR, B E T B £ SRR R RS A . g5t RAL S
DAY S, HWNREERE &, B, ABAE. g, Wasdmims e58 %
GFARIRI IR 223 AT 2%, 110 MCN il R ZAE LRSS 1 D0 T BT BBl 7e 200 9 3 T 2 03 7, X
By 4 7 I A R T T M AR B A M R

4.2. HFHEHEIRE

FEFAVRE T, MCN 5ARQIER 2 — M ELEER KRR QS RSB NE, ARG
MAELAP O AERT, MCN # B BIEH W UL R AR e i 55 B . — I st g, — i fasrtude, pir3tAe
IP K, SRR 2. SRTTSERR b, MCN 55 P 2 B 2 2 18] AR A1 AR XEA B RE RIS Y 3K ) 5 e O A
KFRo BN, ZFETFHREFEFBASHI. MCN B FAAE R 84 LR L

B RBEAARAERI AT A AR A ANTE T8 2 51 AU S A 2 ) 23 e il R, X8 [ AN
SN T X7 HE AR EAER 2R, AT REXS I ZL L0 5F 7 b i e A e RS TR ML o TR, ST sl 2201
325 R RS R LA AR 28 0 RO A BE - BN PIEL 225 P bR e i A o i e — . 36—, RATILR TR
MIELR . T B 7000 ZX MCN HIF7AE, ERE R Z R — A — m BB L, ief
MCN HLFIRZ:20 . TR 2 MCN MU SEER EARACA AT R BATHI ST Ui BARE, A PBFERE. iR
%, WAREFEER M ERATSGE. =, RRANMIEIAEE. SEEZEL%E XK MCN #l
¥y, B RASE A ARERIRES, X QMEE G MRLESEPR LR B, XL A ERHL R A e 1
RATIEE A 523 MCN BRI N ERHLIE], A RELLAR 2 A 7R G ¥ 8 Se fe N 15 20 B ) o

4.3. BiL5x%E

IR, AR AFEAR MCN #30 F I ZE 25 M 1 R B AR 58 T 3 LR, [RIRE
ARZSr a4 =ts S50 42 AT THOE S

o, ERNTAT L B R HLFIR 25 4 BEHIBE . MCN MR 2 B LUK BUAE 3 (181 AL
ST O G — AR SR LT, IR T R R, A RE S A AR O LR

WK, ZINSEG MCN AT, ST K T . MCN WL 75 2 7 56 3 10\ A 55 S5 R L
KR SR AR TS A A . B, AT LIRS i A ) A VR M AR SR 354 0 1 3 AR
FBRL R SR A 18] @257 AT A ERFN R RRE TN %, 36, SRS =y MLt R R 15 1 Tk
VBl SR B R . AR T R 300 P R 2 B W S M 2T 2 B, 515 A T A ST IE A
Ho ” [5]

BEsh, E5Ei MCN BRI A SEHLET . — 7T, “MCN ML 7 BRI AL Py L), T R fe B A F
[ R SE SRR, IRUEH] BRI, BESERINISELE. 7 (8157, EHIH MCN HLXT
BIFE & 1 B FFECR AL bR B, B GIE S BN S LM, TRROIE eSS T 1 H S8
IRE

BARSRE, PLLAGEA— AR LG, 78 MR R A I A7 75— SR 5 3 1 Wit R 4
FHRR I, WA L. MCN LRI LR 52 0% % 5 LRI BME, A e B IEAE I 21435 oA ) T
AR R H AR
5. &5

MCN fE ANE 2 2 N IR AR, HE H BT AR AR DS, R — E U G R 2
RAESEL MCN . K, ASCEE REMEE MCN fiz & BURA RS, RN 7 HNIR LR
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&% XA TR MCN BEAE 245 BIRMPA T (5200 7 L Ho IR 4 5F 2 13 stk R, SCEid
X MCN U R ZLe 55 P AT 1A, JHIS 7™ R R EH, JRR T AR R
MRS R AT, OV EERRIRHACT BB B St e 2 T s R e T et T/ st 5% .
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