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Abstract

This study is based on the China Family Panel Studies (CFPS) data and uses STATA software to con-
duct OLS regression analysis to explore the impact of academic stress on the importance of online
shopping among young people. Research has found that as academic pressure increases, young peo-
ple’s emphasis on online shopping significantly increases. This phenomenon may be related to the
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convenience provided by online shopping and the psychological need to escape the pressure of re-
ality. In addition, this study also considered other potential influencing factors, such as individual
learning time, gender, etc., and validated their support for the research hypothesis through the
model. The results indicate that online shopping has become an important way for young people to
cope with academic pressure, which is of great significance for understanding contemporary youth
consumption behavior and its psychological mechanisms.
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