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Abstract

Inrecent years, with the continuous deepening and promotion of “Internet+”, e-commerce has grad-
ually become the main driving force to promote the transformation and upgrading of tourism, and
the integrated development of rural tourism and e-commerce has also become an important engine

WESIH: &5 SHEXERTHEBEFRESS 2 NRIERE KRN, BFE 51T, 2024, 13(4): 3680-3685.
DOI: 10.12677/ecl.2024.1341570


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341570
https://doi.org/10.12677/ecl.2024.1341570
https://www.hanspub.org/

R

to promote rural economic development and rural revitalization. E-commerce has greatly changed
the traditional rural tourism management and operation mode, enhanced the competitiveness of
rural tourism enterprises, and can meet the diversified needs of tourists. Based on the background
of rural revitalization, this paper summarizes some problems existing in the integration of rural
tourism and e-commerce through a simple analysis of the development of rural tourism e-com-
merce, and puts forward corresponding countermeasures and suggestions to promote the sustain-
able and healthy development of rural tourism industry.
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Figure 1. Scale of online travel booking users in China from 2015 to 2023 (Data Sources: Statistical report on Internet devel-
opment in China)
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