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Abstract

The live streaming e-commerce is gradually becoming a new form of consumer shopping. However,
the influence mechanism between the anchor and the live streaming e-commerce marketing per-
formance in this process is not clear, and the live streaming e-commerce “Rollover” events continue
to emerge. Based on this background and considering the complexity of live streaming e-commerce
products, this research used configuration analysis to explore the impact of anchors on the market-
ing performance of live streaming e-commerce for low and high priced products. The results of the
research show that low interactivity is a necessary condition that leads to low performance for both
high-unit-price goods and low-unit-price goods. For low unit-price commodities, anchors who excel
in one of the four competencies of influence, attractiveness, interactivity, and professionalism are
likely to achieve high live streaming e-commerce marketing performance, while high-unit-price com-
modity anchors excel in at least two of them. Among them, attractiveness is more important for low-
unit-price goods live e-commerce, and low-unit-price goods are able to improve their performance
through the duration of live e-commerce, while professionalism and trustworthiness are more crit-
ical for high-unit-price goods, and the performance of high-unit-price goods is not very much corre-
lated with the live broadcasting duration. The overall consistency of the two product configuration
analysis solutions is higher than 0.9, which has strong explanatory power. The conclusions of this
study enrich the theoretical research framework of live streaming marketing and anchor charac-
teristics, and provide more scientific practical guidance for improving the marketing effect of live
streaming e-commerce.
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YT G A A D R A AE TR R R RME B AR R, ONHREN THIAE S, NN T R EAR
DT RN, IEAE Y BRR B 22 1 9% 3 B i ko AR rp [ ELIDE I 4245 8. Hh O (CNINIC) R A (1 26 52 IR
ELIN 4 R AR I GE T 4R 2, 8048 2023 4 6 H , B E 9 26 B4R P HUBLIA 7.65 12N, o I B A4 ) 71.0% .
Hor, BIREIEH BN 5.26 4N, #2022 4 12 6K 1194 5N, BB 48.8% [1], Hi%
FEL P IR R H R 7

BRSO T S R, B oS s SR Sei HBh R [2], fEER Semid b, B ext EaeR
A AT AR, AT LLd i i SRS T NS BT ), EAH TR SR, AR e
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HEL T LA A F P R I A 2 ELR T 6 5 B AT SE BB I B AT S A (3]
VENH TSI — 87, B IR SRS e g i i By — € AR, (HOCPR HL s BBl s
LoUrE ARSI R AN A 2R F R O AR R S BUELRR A DR B ST X ) A% G R E ST
KT ERHEHICE MBS HArE N8 80— IIH0E , (B O A28 5 Bk BUE HSUURIT TR
V2 M AUX — AR E IS BT FUE S0 Larson E. L. [413% I LA &5 2 L3 A A &
(YDA 2 S0 3 VA S 5 R e g, SRR S e T SRS, XA A B 7, RES A b ik
RABFIEH S, Cheng S [S1E IR B 2 =) 7728 E A RS (M DA B SR AL SCRe, R E #4H
BERCRHIRTE 12k B dh B B A, DOV ESE TP S SR AR D S AN E I . H TR 2 BT ST
KL ELAR R B AU IR T, ARG FUR BRI BT A B AR 2R B R 0 ik P A A D LA 6
BB oy EM TR IEHSEORUE, M EMSROTr Bl E, MU 58 L5
EAEARAT GRS, BN AL Sh RO fh R S AR 2 T A et fa bR . ELRR A DR M 2% 75 4
T —F, X HGUSGEAT WY, EIE 0 R E ML GG AR G, RN SRS
Rl SCE T R L R AR s RO B SISV E R IR AU S IR R . B
SRERE N S AT REA A, (HEEEAREERE S “ N - 18 - 37 WiegEHAIT, P ENSREER
HEABRZESR, RS — N BA & MR B 0UE WSS & PRI R R ITHE T AT RE

22. B MEE

FEE R ER A, (5 BIRR IR E B RIEE, RS BIEREHIE[6]. EBTITEHT T,
EREAE N R AT A5 SR E B, WU ERR B S mI S, Lk A 51 ) =75 T #2m E R0
ARG KRS, BETIR ELRR A DS B ST AR .

RAERE B o H 2 S E DA I B RE (R S B s AR T 3 Sl B R AR L IR RO ) R B A K
R B T W SR AT SR [ 7] X T BT B 5, AE 3 QU BRI R B 28 B .3 KW AL
B B YA CRAT 0 B AR IO YR N R LB SR AR, AT TR L i A A AR
AN A2 S EUAN B3 R 5 .

BT B AETEZ S, DB BRI ERE L5 A SR IR 20T WG] AR AT
S B E SR E[8]. EREL H O F R, 1T R ESET A, G ARZmT RWAR, 5l
WAR I TSRS, TP A2 — 5 IS 1), — I &, ERR RSN s, ELRR B (0 RCR BT .
TR G 1 ERRA B IS e R, SRRAMETE S WlRES . MR WAESEIBLK
TP R FE LA T . R RAR LR B S AIR SREM R IR R . Tk
FIRAEMGIRTL - s/ T HORE U T I T . RO SO B AR AR, TR
ey ELAR T SR ST
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B BB TR o B AR, BRI R LR R R 43 g e O RS RS AN R e LR B, R AL
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Figure 1. The theoretical model of this thesis
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52 P EL B 20T 77 ¥ (Qualitative Comparative Analysis, QCA)H Ragin [11]7F 1987 4, & —FLIE
BT 58 A 0] T R Bl B 25 A i FU B, B EM SRR G M BT AR AR SR AR A, IR A S5 45 R
ZIAIR AR, & T A EAREERE B @ i R i i R R R . B8 B B DU ST
fe 7B S B E L FEAE R P A AR, Rk Sy RG] AR B BT E B SR AR
Wi, fSQCA AT LAH] TR S 25 KR Sk R AL A T I 2 M S BRALAS, DR BGied% fSQCA SR 78 3k i
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A FIE RSP BN R ER AN G, BA BRI EE A SERR = L AR TR python 4’5 € HAE
A8, DG ES I3RS A & LSRR AT 7 R F e bR . o, DAL P & 0 = AR R IR,
B G H TR SR AR AR, SRAF AT FE B TR « P35 SN 2 48 BB () RN T IR P38 0 A%
FLH R T B TRE A T S AR KT, AR TEAS R RS KT RS i B BB B SNSRI R R
IR, AHE T3 B35 2 5 R 23 (I A va b B 5 0%, R WUAE T B0 7l ot LR s B (P&
Fp T 1000 JT)FEARZEG) 274 2%, AR o ELIE T RGP A /N T 1000 Jo)EE 278 %, HdRE Ik
LTI TR 7 118 2023 45 9 H & 2023 4F 12 H . F & Frik B #% 26 RR MR 2 REE, IERIREARZF)
RS S R SRR P R /N R R0 R I B R T A
33. TENE
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R FKG B BUE RSB E NG AR . A B IR AL, AR SRS R AR [14] R DA L 55
[15]% T B B i B B S B AL T iR, IWE LS. ERIRS . PG PR, #2238 5 AN
T B DS U AT SR G VY, LR G VPN 2 A R A T 45 AL &
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DUHCEE A2 15 MCN YAEEAT ATy, B3 28 R 3L 13 4.

(2) EREATE M

e B VR 4R B 021 6 0 F- R AE 3 — I [A) By B2 0 i i PR B A A 5 IR 25 1R 255 DA [17],
RSO FH A 57 1 RBRAE Dy 2 4 TS ME R T 4R r

(3) F#EH B

S X AR AE IR [180 TR AN AL AE - G V8 o 5 TLANFE BE O 78, AR SR B 18] T30 2R A S i i 3 3
LERAIL AR T=E e

(4) FEREWS1

FREW G|yl E R A E . BRSNS SR R I R E R NRHE, SRS BURB T
FEAEMLAR P 1) 32 WG FR FE[19], SZWGH I E A B AR S iR 5] 71, Beie 51 A M G RIS RE . AR S
TEREFE TG F R AKBARFI EE 720, B2 (1 5 RE T 46 10 o 45 SR 4 a1 ) B BLIR AT T2 L
51770 ARHE (2023 £LE L EER L) [12], 1SS EARSEN T H P 105 HR 2 TR KR, HiES
5 NBOWAILT 3B R A I 51 71« S5 G[200%0 T E 38 5] JIH R0 7, RSO E R
B M EAE LS S 5 NBOHAT INBCE 3R E A = RE 51 77

(5) EHEksLES)

USRI MBE AL, Bz, RFRE BRI IO, Re8 Al 2 1N, 1L =1+ K
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1E fsQCA #, AR EMERITHBAN AN —NHLIES, ITEEREESHPRERESE, L6
IRTEERBESBRALER R RERREESRBEENT 0~1 28], FHRIE R 5 SLbrE i okik
OX BEME A BN 2% 14 A5 B vp 6] FE B RO BB, AR SE RS THE ARG 5 o AR SCS 3% Fiss [23]HIAF 7T, ST B FE A AT 2%
A4y B B DA B, PR AT R T DU S L S B e N sE A AN B A L P ) A RN e A I
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4.2. WBEFHHT

B fsSQCA3.1 BRART A A (G HL ARG &) AT L B i, AWID FIWT 5 80 R %0 2% 1F
Y AN 2% A B — F 1 (consistency) KT 0.9 B, MITACHZ 25 A 48 R B2k A [24] . ARFE A fSQCA 3.1
WRE, BEASHME “~” R UATEEARE T HIFES . HRBIART AN 0T S 2 BIEW IUE S
Sk, ik, WET “EEMS M “ERmEHESUR WA TR,

1. BN B b

IRBAMN P T 0% S A B L B A T 45 SR L 42 1. K IR ZE RR ], = BB TR SR — B I T
I FLE 0.9, 15t BH X AR B A S i il i EL IR AT DS B SR L B4, 1 LIRS B B R SO £ IR R A
FILFEE TS R R . R E R IS M SR L ZA A b, AR E AR — i 0.902, HECH
WAL, "PRAR B 9K B R 028 SR b B4

Table 1. The results of the necessity test of each variable of low-unit price products

L RENBRESTELENREER

— CEEH
AR
il BT EIFi e il BT R m T R Sk
S ] 0.698 0.559 0.571 0.687
~5 7] 0.639 0.747 0.661 0.704
W51 77 0.720 0.528 0.562 0.691
~ 51 0.601 0.746 0.668 0.693
b 0.795 0.649 0.656 0.791
~Tll 0.529 0.624 0.542 0.611
HEE 0.677 0.511 0.707 0.636
~HAE 0.652 0.902 0.529 0.528
AIENE 0.747 0.613 0.621 0.606
~A {51k 0.526 0.617 0.534 0.744
CIECTSES 0.758 0.655 0.649 0.764
~A iR 0.584 0.633 0.572 0.644
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AN B T R AR AR R LB T S R L 2. KO AE R, B SRR — S R T
I FAE 0.9, 15 WA L6 AR B A S B o ELFR T D S SR L B, v ELHR T R B B S0 3k sl K]
FICFERI SRR EIRER IS WAL Z 2kt trb, ARE IR — 208 0914, % CH
WEeess, APRHMRE S PER AR BRI B2 E B S Z 2

Table 2. The results of the necessity test of each variable of high-unit price commodities
2 BRENMARSEELEMKREESR

— CEEH
AR

il SR e PR ETk el R GR Al B
S 0.548 0.577 0.609 0.758
~5 7] 0.639 0.702 0.661 0.647
W51 77 0.823 0.577 0.622 0.794
~e 5l 0.554 0.743 0.646 0.664
Lol 0.735 0.664 0.650 0.748
~Tl 0.652 0.667 0.620 0.692
HE 0.696 0.514 0.746 0.651
~HF 0.614 0.914 0.540 0.757
AfE 0.699 0.590 0.591 0.698
~A S 0.605 0.663 0.603 0.665
AERR 0.737 0.561 0.587 0.716
~Al R R 0.566 0.695 0.611 0.654

4.3, RETHT

QCA IR A A TRIZIMR A (R = A, 2% AR [Tt BUAE R 20 A A b (RO RIS, 2 PR
Bl s 25 AFOLBLAE sl R, MRG58 E] QCA M7 ik AR FRiEAR %, o 4
AR N ER R Bk DS A ST R KR BB, 6 P 2 AR A R ORI AL S b AT 1
2% Ragin B 7C[25], #—BEBMERE N 0.8, PRI —HMERMEREN 0.7, RUIBMERERN 2, LME
RS G R EER

1 AR R A

HED ISR R R RS R REREN 2 MR B RIS, RIEAFASSE RS
BEMZEREER KR BAEKRE, X6 MRMASK Btk 0907, ¥&T 0.8, F£ox 6 MASHH
BORMARRES], BIEIX 6 AR A HIRFIE S, A 90.7%I B3 B A S B B 530 I #5120 0.646,
X 6 AT LUARR: 600%m ELFR T DT BT =B, TR T fsQCA MWt i/ NEE, A
SRR RGN 3.

AP EREBY], SRR o BT 5, B3 A W RO /) A R MR, B  A
FRE SR HE— HE T ABVINMHE A & BT 5UE SR e b 264, XA
SBAA MO F PR =G, HEIRE SRR T 0.30, AR EE HERE W
Terh, REHOXLSASMRRI RO G T 30%LAE, REI SRR ). WS 7). Eath. Tk ey miGe
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BT CE MBI 0. HBZRY], RIS A Bk RN 02 PR, 3R 4L
B BUE AU AN HAL AN TR B R R, TR BRI L S & L)
A ] REARAT e ELAR Y DUE B SO AR R i R — AR R BN A R OB
DA AR, IR R FTORIE AN S SRS A B AR T AR R, T BB AR SR
SRThI, 0F FE i )25 8 R B e D, TSR SRR R B, BER 5 % B B R B IURE T (52 mi, R
O VR AR, (HANASR LR 9 0 T I B DGR, A TR Y ELRR 4 S B ) B R AR AT RE
HE RAR 1o (4 LA Y BB BT

Table 3. High live streaming marketing performance configuration for low-unit price products
=3 RENE R EEHITEHSNRME

FAEAZS HE— HE— HE= ZH 7Y HAT HAEN
A\l () ° ) o ° o
S ElWal ° o ° ° ° °
NRA O ° o °
ERTIlES ° ° o o ° ()
wEMH ° o ° ™ °
HREN K o o o ()
— 5k 0.904 0.921 0.910 0.857 0.953 0.957
JR UG 5 0.365 0.378 0.345 0.366 0.290 0.242
E—78 5 0.014 0.008 0.015 0.088 0.053 0.028
fi i — 3k 0.907
RIS 0.646

TE: @FRILOKMAFAE, ORIRNGHFKMAFAE; OQRRILOHFMBE, oRmUGHFMoREK; TARFM AN
AAAFAE

2. TR

SEE AU 20 B 30k S 00 DR 2K S e B 7 ot v LA DR B SO I AE AR P LA . BARRTE
X5 MARAFHS R Bty 0.944, BT 0.8, Fox 5 MASHABORMMR ), RIFEX 5 RFMAHS
FRFAETR, 7 94.4%H) ELER T B A g S M R 2D 0.593, X 6 SRALA AT LAMERE 59.3% = ELk
WHCE S RG] PIE ST QCA KM iR /NRME, HE BRI 4

B EERERW], HE—1—BEN 0.893, JIAHI &N 0.306, RIFEAA—MIRHIET, A 89.3%
BRI RRDUAN S E SR, AT LUERE 30.6%0M m ELIE W B E ok HE 1N S E
TCE BT TS L B, LR R A e ELE Ik, GRS 1 IS TEAT R
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M2 FRIEEN o R DI B R A B 2 B R IA N, R AT DA HRR 1k ) AT
R AWUARIA IR I 6 Bl L S v B T il AT 2307 B SR

HAEZ. =0 M. HM—EESE T 0.8, =T QCA A MR/ NBME, RULXIUFHALY
2 B AN R o LR B B B SO SR I AR, IR DURP A A A% O S AF ) B T L AT AT (5 4
HnGARAT M BATBORZE N o P8 L0 SE e B R I V8 B 2 2% R8T ol O Je ) o PR G 35 e 14 7
BREELE, AT REMBI . Tkt R ORIERTE Ja IR 55 S8 R 3R, A E A2 TRk £ 1% )
Fdh e B R ER ERE, H RS 5 IR 0 S R R R, TR A BRI A
MAAUERTR RS MNC WIE, A B Lk 28 00 I % o al {5 P2 s 3= 0k DL D25 il i e i, BT
e A B AR, Hl SR A AR B B VR, B A BT LISk . T EIR T, X T R
T TI=T | 4 X IR R EP et S G NER =R Ep s Gl PRV S O

Table 4. High live streaming marketing performance configuration for high-unit price products
* 4. BRENMEREEEFINEHSTRNME

ZMEATE HAE— HE— = ZH 7Y AT
Al o ° O °
&bl ° o o O
Ll ) ) ) )
HHh o ° ° ) °
{5 ° () () ) ()
HiERK o ° °
— 3 0.893 0.901 0.894 0.908 0.891
JR UG 55 0.306 0.375 0.305 0.262 0.276
E—78 5 0.027 0.144 0.030 0.011 0.014
iR — 8k 0.944
RS 0.593
4.4, JFEEHT

1. TR R A P WO v FAN R i, ELBDVE AR R AN R A TR R

ANE AR AT it ELAR A DO R SR R BT O, W BT AR R, HAE R T
Bom LA RSO L EA A, HAE S BURSTRUN L Z 1, BIE B B ah P EORAN — € REIRIT L
U B SR ST (A BRI B BT E TR T, XS B SRR RUCE DI G
MAHZIHTEER L, R R o B S ST N A S b, A =M AR BBt %
FAF, ZMEETAGFE, W TR RO, A A PR A0, = RN
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2. ARERAN T i B DO AR BRI, A O AR 0 R EGR

M AR LT, AR P AT 52 288 AR 3 AR 52 7 T R L5 1 RV AT SR A 1)
W HUEHSUR, T e S T B R A AR AN T A R R I, A RESRAS B 1 BRI SR
B X5 e A T it A R A B DO D SR HE AR B TR BN R e S R O B B
M EAN R 2k, V8 P AR W SE R SR R LR G B B E I AR, BB PERE. A
s R IRSS SR, I B AR EAE S AN U5 DL SR M RE T, DL AL VH B X v SR e o e A
JRANE BEZEK

3. WS JIRHR A R o BT SO BB, TR R R, ML AT AR I S D

AHEFC RG] )2 AR 2 5 AECE BRI SO TS, R SN2 R U
B LR A A B S| D00 ELRR A DT E S SR . NS T4 R B, AR R ot e B DO
HEULIINFIAZE T, WS I E ARG, ARG, W] 5E B A ELHE A A5t
AERER A 7 D K BAT R A R 7, TR v B e B O, LS TR R AN S L TR
NIBGHFATRINT] F1, AR AEATA]AE PEAE DA A Th #02 DO 2 AR At B, 3R WD R AU
Jit A EL A AN AR AN K, 3 B 3 B 5G4 1) L b AT AT 5 42

4. AREAN T BE NS S FLAR N KORBE R BTR,  1T0 fey BRAA 7 o 2T B SRS ELAR N B R SR Bk

ML B 3T 45 B, BRI HF AN i A e ol ESAL B 7 st LR o B0 B SR 6 B 2R A
ARG A, AN, EIRNR S A S A RO AR P ARRE 1 24.2% 1) = ELAR DTS A 5
R, RWIERERT UL Al POy E A, JER N E R D, Mg N e B BEORIRAT R
B SUE S T T A i a2, BARRN KO BCA RO R B, RN T S0 A
BN K S HERHTIRE NS RRIFATL.

45 REMRE

N Y ORAIE 2 e LA SR B SOOI AR ey ELRR Al B B I ST S AR e, S5 KA [24] 32 (1
FfEVER I 77, R R S M SO BN BORE PR T k. B, KB RIE 0.8 &
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