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Abstract

In recent years, the prosperity and development of network information technology and digital
economy have provided a technical and economic foundation for accelerating the effective circula-
tion of various elements and resources between urban and rural areas and the development of rural
e-commerce. At the same time, the urban e-commerce industry has now entered a stage of white-
hot competition, and the market space that can be broadened is gradually decreasing. In this envi-
ronment, the rural e-commerce industry has ushered in a new development opportunity, and has
shown a trend of transforming the differentiation between urban and rural areas, which has now
become an important path to solving the practical problems of China’s agriculture, rural areas and
rural areas and promote the implementation of rural revitalization. It is against this background
that this paper studies the pattern of rural e-commerce in Guizhou. In this process, this paper com-
bines the development characteristics of rural e-commerce in Guizhou Province to analyze the
shortcomings in the development of rural e-commerce in Guizhou, such as imperfect infrastructure,
imperfect logistics system, shortage of e-commerce talents, and weak brand awareness. In view of
the above problems, based on the relevant concepts of rural e-commerce and the overall situation
of rural areas in Guizhou, this paper proposes that in order to solve these problems, measures
should be taken to improve the construction of network infrastructure, cultivate professional e-
commerce talents, improve the construction of logistics system, and improve the brand and repu-
tation of rural e-commerce.
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Figure 1. Changes in the scale of digital economy in Guizhou province
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Figure 2. Proportion of digital economy added value to GDP in Guizhou province
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Figure 3. Development of express delivery business in the province from 2019 to 2023
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