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Abstract

This paper takes the cultural and creative products of Henan Museum as the research object, and
uses SWOT analysis method to analyze its marketing strategy. The study found that Henan Museum’s
cultural and creative products have rich cultural resources, innovative design concepts and brand

XESIF: EFHE. T SWOT 4T mE A B SCAIE 45 RIS 7). B F 7 55 1F 18, 2024, 13(4): 3963-3969.
DOI: 10.12677/ecl.2024.1341604


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341604
https://doi.org/10.12677/ecl.2024.1341604
https://www.hanspub.org/

building foundations, but they also face challenges such as insufficient brand awareness, limited
market penetration, poor social media publicity, and lack of series of products. Based on the results
of SWOT analysis, this paper puts forward marketing strategies such as cross-border collaboration,
serial innovation, new media marketing, and digital empowerment, in order to provide reference
for the sustainable development of cultural and creative products of Henan Museum.
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