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Abstract

With the rapid development of e-commerce in the Internet era, new models, new technologies and
new media have brought new opportunities and challenges to the development of the e-commerce
market of Cultural and Creative industries. Cultural and creative products derived from cultural
relics and museums are also facing various problems due to their copyright and historical particu-
larity. This article aims to combine the characteristics of cultural and creative products in the field
of Cultural Heritage and Museum and the current situation and prospect of e-commerce develop-
ment of cultural and creative products in the Internet era, analyze the difficulties and causes of

XEF|IH: FHHETE. SCHESCAIE S RS T )], B 4508, 2024, 13(4): 4049-4055.
DOI: 10.12677/ecl.2024.1341614


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341614
https://doi.org/10.12677/ecl.2024.1341614
https://www.hanspub.org/

cultural and creative products in the field of Cultural Heritage and Museum in e-commerce market-
ing, explore the development strategy of it on e-commerce platforms, and promote the development
of the cultural and museum industry.
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