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Abstract

With the in-depth implementation of the rural revitalisation strategy and the extensive penetration
of Internet technology, rural e-commerce is increasingly on the rise, becoming a key path to crack
the “Three Rural” (agriculture, rural areas, farmers) problem and a powerful new engine under the
rural revitalisation strategy in the new era. In view of this, this paper firstly makes a comprehensive
analysis of the current development situation of rural e-commerce in the context of the new era;
then, it discusses in depth the core elements hindering the further development of rural e-commerce,
including the lack of diversity in rural e-commerce models, the lack of rural e-commerce professionals
and the challenges of weak public infrastructure; finally, in view of the above problems, this paper
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puts forward recommendations to promote the development of rural e-commerce: firstly, strength-
ening rural informatisation; and secondly, strengthening rural information technology. Finally, in
view of the above problems, this paper puts forward the following suggestions to promote the de-
velopment of rural e-commerce.
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1. 518
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SFAIRE, B AL A SUSEHL T I FTARA B R AR, XLl iR N ST 2 A R % e B e 17 1 s
M 1] BIMEIESER, S TRAE SRR EEE AR, MR 2T RES, &k
) 1 AN 0K R 2% 7 i Vi R R K IR AR (e OR[N f R RENS A E M A A3 ORI
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RN EE TR TS 1. I, AR RUR (R eSS X T H BRI 25 R . 1R AR A 22 5F Y
BiE I RAE e RENEM.

2. RTEEEZRIVR

HEN 21 2Rk, FBHER D 5180 T A Re FAL PR S TR &)z &, X—BRE
el A 7 IAAT A MTER GEE[2] . M T AR T 3 B R REARRH S AR N 1 008 K I RE R, Bl
T HE SRR, EE ST, KA EENIETAE, BROVERRN TS S5 E T
WM ZE . A B R AR T B LI b, TR A5 B R BBAA R R IR 55 22 oAb B AR T B,
ARV AU I A 7 0 A P R — R, A AT e 1 B SRR ), G I Y 45 ST v AR SE AR 7
B MRS R HABAEOGAL 5Bl . TEREIPR b, AN FpS FIREZ BB, & BUM & M OCBORY R,
Bl AL B ARTEAM IR [3] e ARAS LR B AW 68T, BRI H 5Tz, 37+ T 28 5 8GR FH AR5
BT AWM AR T SEPN B BRI 77, BOR A BRR A B R K I L EE K E) 7). FRERA
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PRI B HL P 7 45 R R 5 (2021~2022) ) i oR, 2021 AE4[ER A 4 R EE 2.05 JifL
JG, A E M4 EELN 15.66%, [FLIEK 11.3%. Hrf, RASEYpw b 2 24541 8904.4 /27T, [FILL
WK 3.6%. i, FEBAT =AM A8 IR IR 7 20 . BRI R, 4300 AR A S
P A PR 245 A AT 29.41% . 18.55%FH 7.77%, T8 AT = AL 1 5 2853 Tl L - HE R B S A . R 2
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i PR, FIECHEE 2 A 90.3%. 62.69% 81 42.7%. ZMHBIXE, ZRER. tEB. PHESANAR b X AT
K] £ FE A0 00 a1 o 4 LR ) X 4% RS A 78.7%- 13.0%- 6.5% 11 1.8%, [H] L3433 43731 10.8%- 15.1%.
9.4%#1 12.5%.

M S 2, Ak, FRERAT R U S 7 AL PR G G, HL D] 9 e 22 0 6 25 4 /)~
FEF= LS5 TT T, I B R 1) P IR R R 5 (4], IR SSTRL 7 il 1) 0 2% R AR A % X I35 R 0 B THEa S,
TSI 7= ity () D 2 2 B 0 UV A B 2 BB Dk A 3, I — 7™ 2 T R A P RS T 3 45 M R SR 5 T
IR AR Hiy DX AT FEL R X 28 SRS A LA S R A2, EGIA ] 73.9%,  H S X S B AN AR 55 2 i 5 4
i B ZEBRARX AN, T EA R 56.6% A1 43.4% . FEHLIX RS AL 7 Ay, EE D 63.6%. & HLR T
W10 H 2 A5 0 S A IR A5 M R SRS 2, o o TSR 8 1 e s 2 1 00 )2 4 1 IS R R ) W B
1, RATRATRL, ARSR—BISTTRI Y, AT s RS R ok FLR R B S LS, Fre R ILES VLS50 7).
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20 25 A 7 Al AR PR Y 65 b R T 37 7 RO A A P R R i, BB FAR P i A Al AR T
B ERATHENAE S, SR 9 FoK . T C2C B RIEIE R 1 /INIUBE . ARARvEAL A AR A 7 i A
PR, AR TR EREAS By o AR, XA G e AR G i T s A T S B bR AN
Lo b R i AT BRAC IR0 L, X DA TR AR AR Mk i — A R R o IR AERAL AR . 4
B L S A X R R A T AR R B Sk A, (H B SR B T AR IR TR 5 B R, I e A AR
A R R AT ) |32 IS PR AT T W 1 2 B -5 PR

32. FWAFEZ, BEFNHITFRES

TE 2 AR DGAF IS R BOHESD R, AR GER b IR DN () F R U Y, X 3 U A B R ATk
XA A 7R 2URIIE A [6] o 4RI KR B P S BE T, ARSRESE, AROR H RO T 1 20 300
JTIRINAGRIT 3P Bl 2T LU JUT WA B e, AR b DA - F i Il 38 3 i i = 13
AP ORGP, N2 sk Z AT WA E AIAAH UL S]T, XE LU RA i B &
IS, AR DA S AEA SR T S, X ACr B A A B s A 2. Hak, ISR
BAEH R T AA R 95 LS T B, (HRR e st S i, ZOoRMLH B&
FPE L . STRICRE . BHREE G RE ) LR HE SN SE A S I E RE T o T R R0 AR AT I 22 T 2R K
RIESRE, SR LRSI, SRRV COREEN /R B, A&7 5 E SRR, ank
JRZZEATE RIEZ AT IR T SRR SE AR 3955, thil 2 7 i iy ALk AOSONKCT, - AT B A1
TZATAEIBNEIR 5] o
3.3 AHEMBNES, YRERTRE

AT HIX B 28 SRt et 55, ARSI 1 HEAH) ARl MR R, B E RS 5 AR E
PR AR A . BeAh, T HN O BB ERAAE, IR AR S () DX SR 52 2% o 55 i i
DXHORFIRIAEE, S RE Al B B e, SCEAME, BROUR %, XL Z AR R T B o [ S 5%/ B
JUFA 2> T A K 2 bR Al 55 r) I 48 DX AR SE A8, 3 DA A2 AR L R A R I8 VI G oK. 53—
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I BC# e B AR S5 B 1, fRALIRAR, B b il . =2 e iR gt T Bl s, B N
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Al ZIIREMR 55 X R a8 i, WABEMIR Sty LA s Bk iRk 55 . Biln, & ETr e,
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SFAE, IORAK R EAL L, S RRIT B R Tk, FF AR L A AR A A S B AN YRR
MRS A0 55 TR E Bl A R L R B RE RIS A A IR 2 Gk, JE[RIS 5 BURM i 2 R ok,
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