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Abstract

With the development of economic globalization, the internationalization of e-commerce brand has
become the only way to solve the problem of saturation of domestic e-commerce market and pro-
mote the deepening development of e-commerce industry. As an important way to deepen the
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development of e-commerce industry, e-commerce brand internationalization is an important driv-
ing force to promote high-quality economic development under the “double-cycle” new develop-
ment pattern, and is of great significance to China’s economic development. In view of this, this ar-
ticle unifies the characteristics of “double cycle” the new development pattern to analyze the inter-
nationalization of e-commerce brand in China, probes into the realistic predicament faced by e-
commerce in our country from the aspects of legal and policy differences, the shortage of talents in
brand internationalization, the weak construction of logistics system, cultural differences and cus-
toms, etc., and puts forward the corresponding countermeasures and suggestions.
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