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Abstract

As digital transformation continues to advance, the roles of financial technology (FinTech) and e-
commerce in the modern economy have become increasingly significant. FinTech, through the use
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of innovative technologies such as mobile payments, blockchain, and artificial intelligence (Al), is
reshaping traditional financial services. Meanwhile, e-commerce, as an emerging business model,
leverages internet technology to enable global transactions of goods and services. This paper ex-
plores the synergistic effects between FinTech and e-commerce, analyzing how their integration
through technological innovation and market model fusion drives business transformation and en-
hances competitiveness. The research reveals the impact of this synergy on the global economy,
including changes in consumer behavior, optimization of business operations, and the evolution of
market structures. Additionally, the paper discusses future trends and challenges in this integration
and proposes strategies for addressing them.
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