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Abstract

In recent years, with the stable development of the Chinese economy and the continuous increase
in disposable income of residents, people have been pursuing personalized consumption while
meeting their basic living needs. The trendy toy blind box went viral overnight due to its unknown
and rare nature. Facing new industries and markets, how to better grasp consumer needs and clar-
ify future development directions is an urgent issue that trendy toy companies need to consider.
Based on the summary of previous research and supported by Sheth Newman Gross’s consumer
value theory, this article constructs a consumer purchasing behavior model for blind box products
of POP Mart Company. Using five dimensions of consumer value, namely functional value, social
value, emotional value, cognitive value, and conditional value, observation variables are designed
to explore which factors in the consumption value of blind box products are significantly correlated
with purchasing behavior, and to provide feasible suggestions for optimizing and improving the
company’s marketing strategy. The research results indicate that functional value, social value, and
emotional value have a significant positive impact on purchasing behavior, while cognitive value
and conditional value have no significant impact on purchasing behavior. According to the research
conclusion, although the suggestions proposed in this article are mainly aimed at the marketing
strategy of POP Mart Company, they can also be extended to industries with similar development
models, which has great reference significance for the development of other industries.
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WANMEBLAY Sy HERl, 12 FH 2544 77 72 (SEM) J5 12560 4% 2)) TR X RFS 7= it 17 2 2 = AT 0 i [3], JLAfF ¢
PSRN D ] LI R R 7= ot ) R B RS B A Y SE IR B SIS . T SCAAE T P E R A A
fili b, K IhRENME. HaME. BEINME. NI E . ZAEMEE MG R, WK EE N A A
B, MEH T A I S 2 AT AR, R AR R AT T A A T B B S R S P
W SEAT R R REA 4] -

g LRTR, M T B AT AR KRR A2 BN E R, X R A EE Sheth-Newman-
Gross VM SRAMER R a5 7 TIANERE, A nlR DI E . AR ME . R E IAFIIE R E
T H &R T A I3, FAEBUR R AT A R RIS AW KIER . BIRENE TEEZ )G,
AbAT TR0 0 B0V B 0 EAE R AR EASR] SR SiAh, HETH AHATT & Sheth-Newman-Gross
TH PR 1) =AML A, T DUR F AR TR SR RV 2 it 4 BE BN B R AT A B S Fh
YT AS AT R Sy A B ST T AT AN 2 LA jR = A5 T BRI, AR SR A Sheth-Newman-
Gross 4 A E R ALVE 9Bt 58 2Ll o

3. RFERSHEIRE
3.1 WREE

MR S (EL BV AT AT A SRR 7T, 1 2 M S Sh IR S5 I, AT e RS2 1Al SR A (E A
Wi, AT RE 2 2P AR LA BV 2R e R .

THRE (ELTR (2 B0 T B LI 5 00 T ot B 55 P 7 2 (KD Rl AR VPATY T B 0 7 ot B 55 P JR R
RO IR T 7 b BRI S R THRE . RCBEAI BRIk . b T H &7 ik, U E &7 M i FUE SN
A J5 e 25 1T LA 2 s FO 76 oK LRI SE 0 e BRIk, ACCHR B R

H1: DhREHHME E & dhii 98 (K SRAT A B 2 IR I R R

DOI: 10.12677/ecl.2024.1341633 4188 TR 4TS


https://doi.org/10.12677/ecl.2024.1341633

A S ELAR 2 B AL 356 107 it BSOIR 55 ARG — B0 LA R B e 2 A HHEAR LSRR SC I T 7 2 ) S
R WG B & i O — A, RIS E S R, T CME E S AR 4 N R EI R,
FESRIAAEFREBE LM EE. B, ASCHH UM BB

H2: AR e B & i 3 0 SRAT A R 25 I IR [ 5

T TR A B Fi5 110 2 0 T A I P SRR B B T RS IO - B ™ i, T DI 3R A AN A
AR, G PR th RE R TR A R BE RO R — ORI AR . DRI, AR SR Y DU R

H3: B UHED B & i 938 I SRAT A B 2 IR I [ R

FOAFIUHETT 5, ER R BEBOR AT S A0 G & AT SR E R BRER ) — RN T . B & i
XTI R, & TR S, RE R BRI AT BRI, AR I LT B

Ha: ARIHHED B & dh T 98 0 SRAT A R 25 I I R R

SRAFIHE B A BEAR R AL — € MR BErR, NS B T A5 2 A FI RO AR 2R I ALK S AL
B S R EARSF R R T, HEr i R e, I, ASCRRH U B

HS: S5 PF e B & dh T 908 I SRAT A R 25 1R I R R

3.2. IRpIERIEE

BT RMEEIRE, DLEARE E WA E RO SR A b, DRI A R H & O i %,
PRI 55 98 UE T 2 (8PR35 2 L I SAT N IO RE R A PR AR A DL 1

ke

e E
e ]
% > » i
0 LT P 5
1 H

I

Sl

Figure 1. Conceptual model diagram of the impact of blind box product consumption value on purchasing behavior
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Table 1. Questionnaire survey on optimization of marketing strategy for blind box products of POP Mart Company (the fol-
lowing items are single choice items, please select and mark “")
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Table 2. Scale reliability test
2. ERIEERE

o i T 4% 0 7 o o B2 R R BRI f) o e £
AR # Alpha LA # Alpha
TR IEANE WA 0.813
BALAFIXAE B SR 0.804
DIReM A 0.824
REEZE AN E R TR E G R 0.822
A E B AT LAA TR TT A 5 PR Sk i 0.807
TiE & LB S AN 0.843
UE SRR m ARz s DA E L 0.825
e E 0.851
DuE & DAL FRAE IR B EN R IR A 0.848
E &R TSR — N AT 0829
P2 Tax A TR 0.815
\ B E SRR T — AT LU R A 0.809
5 B E 0.817 B
FERERMNE G ah, WREEER 0.811
REBIUE & AR M LR 0.804
—NNE&, LSRRI 0.826
H BT S RS B R AR 0.832
INENE 0.839
Bara, REEDE R 0.814
B & i RE LRI A ek 0.835
SRGF KR P DL SE 0.869
BT — R, prelk 0.875
A NE 0.881
B IP£&— EH P, FRLASE 0.856
EE AR 5| T IR 0.877
PRAE T IR K 0.812
W SEAT N 0.820 PR A& B HELE N ST 0.806
R 275 R W SE 0.814

2 2 nf DA Y IR B A 2 A {8 AR A
0.851. 0.817. 0.839. 0.881, i 0.8,

KR Z N

NFIHEL S 2 P8 1R 7 B E 56 28 #0203 0.824
AR EA AR R — DA R, F A A & 1 7 [ T &
FTUA 4 AW AZ B AT IR AR R s W SAT NN e b L R Bl id 0.8, v 0.820, 4

BRI AT A S A R, RN A B 1 s B R R B s/, L 3 ML AR B A

RIGERE; B2, WNEZERARIERE, HAGBREEIREE, matst—Eaoth.
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AT 5T

TEF] KMO BRI EU R IR 3R T A 56 SR A7 82 ) 45 (1) K PR N, SBEARARE 79/ 2% AR B RE A A& I e 28
—, KMO ZUK T 0.8, % & A8 & Z A AH AR BE#E4T KMO faler, HAUEIE A 0~1; KMO i#k#ik 1,
VU350 B & AR B A DGR PR s, R I (A e s . 28—, AR RIRR BRI A S0 E p /H < 0.05
i HA B

Table 3. KMO scale and Bartlett test
5% 3. 23 KMO 71 Bartlett 1018

KMO Hukfd Ul &4 0.827
AR TT 692.682
ELRERIRFERIE FE A6 P 190
wEE 0.000

MF 3 [fHH, KMO {5 KT 0.8, 4 0.827, HEVRFFIRFERILAG I 2 /K (p 1) < 0.05, BiBHAK
HlE et FIRR I T2+ A3& 0, RERS AR IR T 20 BT 1 45 SRR 5 0%

Table 4. Explanation of total variance
T4 RPHERE

R L SEEERIEN FERC ATy AN

it TiZH FH% St Jizd 2B%
1 4.484 19.494 19.494 4.484 19.494 19.494
2 2.063 8.968 28.462 2.063 8.968 28.462
3 1.743 7.579 36.040 1.743 7.579 36.040
4 1.532 6.662 42.703 1.532 6.662 42.703
5 1.367 5.943 48.645 1.367 5.943 48.645
6 1.270 5.520 54.165 1.270 5.520 54.165
7 1.217 5.289 59.455
8 1.030 4.479 63.933
9 0.945 4111 68.044
10 0.855 3.718 71.762
11 0.784 3.407 75.169
12 0.752 3.269 78.438
13 0.668 2.906 81.343
14 0.663 2.880 84.224
15 0.614 2.671 86.895
16 0.550 2.390 89.285
17 0.455 1.979 91.264
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gk
18 0.408 1.774 93.037
19 0.378 1.642 94.679
20 0.347 1.507 96.186
21 0.322 1.399 97.586
22 0.293 1.276 98.862
23 0.262 1.138 100.000

MR 7 ZEfRRR S 4 mI A, AE 23 DMIETH b, 88— A n] DAHECH 20 SIS H 1) 19.494%
M5 BB, 3 7 r] DUhELH 8.968% M5 B&, 28 =K1 rl DAEH 7.579% )15 B &, ST
AT DAHAER H 6.662% 1015 25, R A AN AT DU H 5.943% K5 B, 57 LU 5.520%
A5 BB, 6 AN Ik ok v LS B 4RI 2 100 H 1 54.165% 115 B &, KT 50%, £ EA — K
FER S, T AR I A m LA — B .

WEFE LA I RER 5 B R A & ALERE NSO . A ZFRAR T LUK I, DhReti 8 DU AN LA &
#ME 54 0.826. 0.781. 0.511. 0.505, Fhox 4 fE DY WEIIAR B4 A {73 il 0.778. 0.703. 0.603.
0.572, 5 EAME PGS WL AR B 4 A 2 73 5904 0.766. 0.737. 0.644. 0.588, A AIHMEL PU /S WL AR B 48 A
43N 0776+ 0.727. 0.651. 0.624, 25444/ {E PU/N W0 AR S48 A {H % %~ 0.813. 0.785. 0.751. 0.694,
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Table 5. Rotating component matrix
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Table 6. Pearson correlation analysis
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Table 7. Model summary
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